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ABSTRAK

Blessy Familiasari 201920151003 Pengaruh Kinerja Rantai Pasok Pada
Perusahaan X Dalam Mencapai Keunggulan Kompetitif Berdasarkan Persepsi
Level Manajerial.

Kinerja Rantai Pasok diukur melalui Praktek Supply Chain Management
(SCM) yang terdiri dari strategic supplier patnership, customer relationship, level
of information sharing, quality of information sharing dan postponement

Penelitian ini menggunakan metode kuantitatif dan teknik pengambilan
sampelnya menggunakan purposive sampling. Sampel yang diambil sebanyak 32
sampel karyawan perusahaan X dari anggota grup Supply Chain Management
dengan level asisten manajer ke atas. Penelitian ini menggunakan alat bantu Spss
21 sebagai alat analisis.

Hasil penelitian dalam uji parsial menunjukan bahwa strategic suplier
Partnership, Customer Relationship, level of information sharing, serta
postponement tidak memiliki pengaruh terhadap keunggulan kompetitif, hanya
variabel quality of information sharing saja yang berpengaruh terhadap
keunggulan kompetitif.

Sedangkan pada hasil penelitian uji simultan strtegic supplier patnership,
customer relationship, level of information sharing, quality of information sharing
dan postponement berpengaruh terhadap keunggulan kompetitif.

Kata Kunci : Praktek Supply Chain Management, Strategic Supplier Patnership,
Customer Relationship, Level of Information Sharing, Quality of
Information Sharing, Keunggulan Kompetitif.
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ABSTRACT

Blessy Familiasari 201920151003 The Effect of Supply Chain Performance
on Company X in Achieving Competitive Advantage Based on Managerial Level
Perspective.

Supply Chain Performance is quantifying by Supply Chain Management
(SCM) Practice that consist of Supplier Strategic Partnership, Customer
Relationship, Level of Information Sharing and Postponement.

This study uses quantitative methods and the sampling technique uses
purposive sampling. Samples were taken as many as 32 samples of company X
employees from members of the Supply Chain Management group with assistant
manager level and above. This study uses Spss 21 as an analytical tools.

The results of the partial test show that the strategic supplier partnership,
Customer Relationship, level of information sharing and postponement has no
effect on competitive advantage while only the quality of information sharing
variables affect competitive advantage.

Meanwhile, the results of the simultaneous test of Supply Chain
Management Practice (strategic supplier partnership, customer relationship, level
of information sharing, quality of information sharing and postponement) affect
competitive advantage.

Keywords: SCM Practice, Strategic Supplier Partnership, Customer Relationship,
Level of Information Sharing, Quality of Information Sharing,

Competitive Advantage.
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