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ABSTRAK

RIZKY HIDAYAT, 201410417004. Pengaruh Kepuasan Pada Berita Online
Terhadap Minat Berbagi Berita Online Di Media Sosial Facebook (Analisis
Survei Pada Komunitas Motor Nmax di Jakarta).

Penelitian bertujuan untuk mengetahui Pengaruh Kepuasan Pada Berita
Online Terhadap Minat Berbagi Berita Online Di Media Sosial Facebook. Hal ini
mengingat begitu masifnya penyebaran berita hoax di tengah-tengah masyarakat
yang dapat menimbulkan keresahan. Ketika khalayak online merasa puas dengan
informasi berita dan layak untuk diketahui orang lain, maka khalayak online akan
berbagi berita kepada pihak lain. Adapun metodologi penelitian yang digunakan
metode survei dan jenis penelitian eksplanatif. Data kuesioner yang dianalisis
secara kuantitatif sebanyak 98 responden. Pengujian hipotesis menggunakan
rumus regresi linear sederhana, untuk menganalisis setiap dimensi dari kepuasan
berita online yakni information seeking, socializing, entertainment, status
seekingterhadap minat berbagi berita.

Hasil penelitian menunjukkan bahwa dimensi information seeking,
socializing, entertainment, status seeking dari variabel Kepuasan pada berita
online secara bersama-sama (simultan) berpengaruh signifikan terhadap minat
berbagi berita online di media sosial Facebook. Socializing merupakan faktor
yang paling kuat didalam mempengaruhi minat berbagi berita online di media
sosial Facebook. Hal ini dikarenakan khalayak online berbagi berita kepada pihak
lain sesama komunitas Motor Nmax di Jakarta sebagai bentuk menjaga hubungan
baik dalam pertemanan supaya semakin mempererat jalinan pertemanan.
Kesimpulan penelitian kepuasan pada berita online berpengaruh kuat dan
signifikan terhadap minat berbagi berita online di media sosial Facebook, yang
artinya semakin khalayak merasakan kepuasan pada berita online makan akan
semakin meningkat untuk berminat membagikan berita online di media sosial
Facebook.

Kata kunci : kepuasan berita online, berita online, minat berbagi, media sosial.
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ABSTRACT

RIZKY HIDAYAT, 201410417004. Influence of Satisfaction on Online News
Against Interest in Sharing Online News on Facebook Social Media (Survey
Analysis of the Nmax Motorcycle Community in Jakarta).

The research aims to determine the effect of satisfaction on online news on
interest in sharing online news on Facebook social media. This is considering the
massive spread of hoax news in the midst of society which can cause unrest. When
online audiences are satisfied with news information and deserve to be known to
others, then online audiences will share the news to other parties. The research
methodology used is survey methods and explanatory research types.
Questionnaire data analyzed quantitatively were 98 respondents. Hypothesis
testing uses a simple linear regression formula, to analyze each dimension of
online news satisfaction namely information seeking, socializing, entertainment,
status seeking for the interest in sharing news

The results showed that the dimensions of information seeking, socializing,
entertainment, status seeking from the variable Satisfaction of online news
together (simultaneously) significantly influence the interest in sharing online
news on Facebook social media. Socializing is the most powerful factor in
influencing the interest in sharing news online on Facebook. This is because
online audiences share the news with other fellow Motor Nmax communities in
Jakarta as a form of maintaining good relations in friendship so as to further
strengthen friendships. The conclusion of satisfaction research on online news has
a strong and significant influence on the interest of sharing online news on
Facebook social media, which means that the more people feel satisfaction with
online news, eating will increase to be interested in sharing online news on
Facebook social media.

Keywords : online news satisfaction, online news, sharing interests, social
media.
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