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ABSTRAK

Naufal Gumala Ramadhan. 201510325183. Pengaruh Customer
Relationship dan Strategi Bundling kombo supersta terhadap Keputusan
Pembelian di KFC Rawamangun Square.

Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh
Customer Relationship dan Strategi Bundling Kombo Superstar terhadap
Keputusan Pembelian. Penelitian ini dilaksanakan pada KFC cabang
Rawamangun Square Jakarta Timur. Penelitian ini menggunakan metode
kuantitatif. Teknik pengambilan sampel yang digunakan dalam penelitian
ini adalah sampling kuota. Responden dalam penelitian ini adalah 100 dari
pelanggan KFC cabang Rawamangun yang sudah pernah berkunjung atau
makan di KFC Rawamangun square minimal 2 Kkali. Penelitian ini
menggunakan alat bantu SPSS versi 25 sebagai alat analisis. Hasil penelitian
menunjukan bahwa Customer relationship mempunyai pengaruh signifikan
terhadap keputusan pembelian, Strategi bundling kombo superstar
berpengaruh positif dan signifikan terhadap keputusan pembelian, Customer
Relationship dan Strategi Bundling berpengaruh signifikan secara simultan
terhadap Keputusan Pembelian.

Kata Kunci : Customer Relationship, Strategi Bundling, Keputusan
Pembelian
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ABSTRACT

Naufal Gumala Ramadhan. 201510325183. Customer Relationships and
Strategies Superstar Combo Bundling of Purchase Decisions at KFC
Rawamangun Square.

This study aims to find out whether there is an influence of Customer
Relations and the Superstar Combo Bundle Strategy on Purchasing
Decisions. This research was conducted at the KFC branch of Rawamangun
Square, East Jakarta. This research uses quantitative methods. The
sampling technique used in this study was quota sampling. Respondents in
this study were 100 KFC Rawamangun branch customers who had visited
or eaten at KFC Square Rawamangun at least twice. This study uses SPSS
version 25 as an analysis tool. The results showed that Customer
relationship has a significant influence on purchasing decisions, the
superstar combo bundling strategy has a positive and significant effect on
purchasing decisions, Customer Relationship and Bundling Strategies have
a significant effect simultaneously on Purchasing Decisions.

Keywords : Customer Relationships, Strategy Bundling, Purchasing
Decisions
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