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ABSTRAK 

Al firatunnisa Nur Hanifah 202010325024 Pengaruh Labelisasi Halal dan 

Kualitas Produk terhadap Minat Beli melalui Keputusan Pembelian pada 

Konsumen Usaha Krublak (Kerupuk Seblak) (Studi kasus di Perumahan 

Telagamurni). Penelitian ini di latar belakangi oleh data pra survei yang 

menunjukan minat Masyarakat yang tinggi terhadap Minat beli produk Krublak. 

Untuk itu dilakukan penelitian dengan tujuan menganalisi pengaruh apa saja yang 

meningkatkan minat beli pada produk krublak, untuk menganalisi minat beli 

produk krublak, peneliti ini menggunakan Labelisasi Halal, Kualitas Produk, 

Minat Beli dan Keputusan Pembelian. Peneliti ini merupakan penelitian 

kuantitatif dengan menggunakan kuesioner yang di tunjukan kepada Masyarakat 

di Perumahan Telagamurni. Software yang digunakan dalam penelitian ini adalah 

SEM PLS. pada penelitian ini terdapat 17 indikator, maka jumlah responden 17 

dikali 6 yaitu 102 responden. Hasil penelitian ini menunjukan bahwa variabel 

labelisasi halal berpanguruh positif terhadap minat beli, variabel labelisasi halal 

berpengaruh positif terhadap Keputusan pembelian, variable kualitas produk tidak 

berpengaruh terhadap minat beli, variable kualitas produk berpengaruh positif 

terhadap Keputusan pembelian, variable Keputusan pembelian berpengaruh 

positif terhadap minat beli, variabel labelisasi halal berpengaruh positif terhadap 

minat beli melalui Keputusan pembelian dan kualitas produk berpengaruh positif 

terhadap minat beli melalui Keputusan pembelian produk krublak 

Kata Kunci: Label halal, kualitas produk, minat beli dan keputusan 

pembelian 
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ABSTRACT 

 

Al firatunnisa Nur Hanifah 202010325024 The Influence of Halal Labeling and 

Product Quality on Purchase Intentions through Purchasing Decisions among 

Krublak (Seblak Crackers) Business Consumers (Case study at Telagamurni 

Housing). This research was motivated by pre-survey data which showed high 

public interest in buying Krublak products. For this reason, research was carried 

out with the aim of analyzing what influences increase buying interest in Krublak 

products. To analyze buying interest in Krublak products, this researcher used 

Halal Labeling, Purchase Decisions and Purchase Decisions. This researcher is a 

quantitative researcher who used a questionnaire which was given to the 

Telagamurni Housing Society. The software used in this research is SEM PLS. In 

this study there were 17 indicators, so the number of respondents was 17 times 6, 

namely 102 respondents. The results of this research show that the halal labeling 

variable has a positive influence on purchasing interest, the halal labeling 

variable has a positive influence on purchasing decisions, the product quality 

variable is negative and not significant on purchasing interest, the product quality 

variable has a positive influence on purchasing decisions, the purchasing decision 

variable has a positive effect on interest. purchase, the halal labeling variable has 

a positive effect on purchase interest through purchase decisions and product 

quality has a positive effect on purchase interest through purchase decisions for 

krublak products 

Keywords: Halal label, product quality, buying interest and purchasing 

decisions 
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