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ABSTRAK 

Alfin Adam, 2020103250549. Pengaruh kualitas produk dan keberagaman 

produk terhadap keputusan pembelian ulang thrifitng melalui kepuasan pelanggan 

pada toko comporbed bekasi 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk dan 

keberagaman produk terhadap keputusan pembelian ulang thrifting melalui kepuasan 

pelanggan pada toko Comporbed di Bekasi. Metode penelitian yang digunakan adalah 

kuantitatif dengan pendekatan deskriptif dan asosiatif. Sampel dalam penelitian ini 

adalah 120 pelanggan toko Comporbed di Bekasi yang pernah melakukan pembelian 

ulang. Teknik pengumpulan data menggunakan kuesioner. Hasil penelitian 

menunjukan bahwa. Kualitas produk berpengaruh positif dan signifikan terhadap 

keputusan pembelian ulang comporbed bekasi, Keberagaman produk berpengaruh 

positif dan signifikan  terhadap keputusan pembelian lang thrifitng comporbed 

bekasi, Kualitas produk berpengaruh positif dan signifikan terhadap kepuasan 

pelanggan comporbed bekasi, Keberagaman produk berpengaruh positif dan 

signifikan terhadap kepuasan pelanggan comporbed bekasi, Kepuasan pelanggan 

berpengaruh positif terhadap keputusan pembelian ulang, Kualitas produk dan 

keberagaman produk berpengaruh positif terhadap keputusan pembelian ulang yang 

dimediasi oleh kepuasan pelanggan. Implikasi penelitian ini adalah perlunya 

manajemen toko Comporbed di Bekasi untuk memperhatikan dan meningkatkan 

kualitas produk serta keberagaman produk yang ditawarkan agar dapat meningkatkan 

kepuasan pelanggan dan mendorong keputusan pembelian ulang thrifting di toko 

mereka. 

Kata Kunci: Kualitas Produk, Keberagaman Produk, Kepuasan Pelanggan, 

Keputusan Pemebelian Ulang, Thrifting 
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  ABSTRACT 

Alfin Adam, 2020103250549. The influence of product quality and product diversity 

on thriving repurchase decisions through customer satisfaction at the Bekasi 

Comporbed store 

This study aims to analyze the effect of product quality and product diversity 

on thrifting repurchase decisions through customer satisfaction at the Comporbed 

store in Bekasi. The research method used is quantitative with a descriptive and 

associative approach. The sample in this study was 120 Comporbed store customers 

in Bekasi who had made repeat purchases. The data collection technique used a 

questionnaire. The results of the study showed that. Product quality has a positive 

and significant effect on repurchase decisions at Comporbed Bekasi, Product 

diversity has a positive and significant effect on thrifting purchase decisions at 

Comporbed Bekasi, Product quality has a positive and significant effect on customer 

satisfaction at Comporbed Bekasi, Product diversity has a positive and significant 

effect on customer satisfaction at Comporbed Bekasi, Customer satisfaction has a 

positive effect on repurchase decisions, Product quality and product diversity have a 

positive effect on repurchase decisions mediated by customer satisfaction. The 

implication of this study is the need for Comporbed store management in Bekasi to 

pay attention to and improve product quality and product diversity offered in order to 

increase customer satisfaction and encourage thrifting repurchase decisions at their 

stores. 

Keywords: Product Quality, Product Diversity, Customer Satisfaction, 

Repurchase Decision, Thrifting 
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