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ABSTRAK  

Penelitian ini bertujuan untuk mengetahui pengaruh brand ambassador dan harga 

terhadap loyalitas pelanggan erigo melalui kepuasan pelanggan (studi kasus 

perumahan taman narogong indah rw 14). Jenis penelitian yang digunakan dalam 

penelitian ini adalah penelitian kuantitatif. Sampel yang digunakan yaitu sebanyak 

150 responden dan terfokus pada penduduk Perumahan Taman Narogong Indah RW 

14 yang juga pernah membeli produk Erigo. Teknik pengambilan sampel 

menggunakan menggunakan metode purposive sampling. Teknik pengumpulan 

data menggunakan kuesioner. Teknik analisis data menggunakan metode statistik 

dengan Software SmartPLS 4.0. Hasil penelitian ini menunjukan bahwa terdapat 

variabel yang saling berpengaruh, seperti penjelasan singkat berikut ini: 1) Brand 

Ambassador berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan. 2) 

Harga berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan. 3) Brand 

Ambassador berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan. 4) 

Harga tidak berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan. 5) 

Kepuasan Pelanggan berpengaruh positif dan signifikan terhadap Loyalitas 

Pelanggan. 6) Kepuasan Pelanggan terbukti memediasi Brand Ambassador 

terhadap Loyalitas Pelanggan. 7) Kepuasan Pelanggan terbukti memediasi Harga 

terhadap Loyalitas Pelanggan. 

Kata Kunci : Brand Ambassador, Harga, Loyalitas Pelanggan, Kepuasan 

Pelanggan. 
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ABSTRACT 

This research aims to determine the influence of brand ambassadors and price on 

Erigo customer loyalty through customer satisfaction (case study of the Taman 

Narogong Indah RW 14 housing complex). The type of research used in this 

research is quantitative research. The sample used was 150 respondents and 

focused on residents of the Taman Narogong Indah RW 14 Housing Complex who 

had also purchased Erigo products. The sampling technique uses a purposive 

sampling method. The data collection technique uses a questionnaire. Data analysis 

techniques use statistical methods with SmartPLS 4.0 software. The results of this 

research show that there are variables that influence each other, as in the following 

brief explanation: 1) Brand Ambassadors have a positive and significant effect on 

Customer Satisfaction. 2) Price has a positive and significant effect on Customer 

Satisfaction. 3) Brand Ambassadors have a positive and significant effect on 

Customer Loyalty. 4) Price does not have a positive and significant effect on 

Customer Loyalty. 5) Customer Satisfaction has a positive and significant effect on 

Customer Loyalty. 6) Customer Satisfaction is proven to mediate Brand 

Ambassadors on Customer Loyalty. 7) Customer Satisfaction is proven to mediate 

Price on Customer Loyalty. 

Keywords: Brand Ambassador, Price, Customer Loyalty, Customer Satisfaction 
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