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ABSTRAK 

 Aulia Safitri. 202010325405. Pengaruh Harga, Kualitas Produk dan Citra 

Merek Terhadap Keputusan Pembelian produk sepeda motor Honda di Kabupaten 

Bekasi.  

 

 Penelitian yang dilakukan ini bertujuan untuk mengetahui secara parsial dan 

simultan antara harga, kualitas produk, dan citra merek terhadap keputusan 

pembelian pada produk sepeda motor Honda di Kabupaten Bekasi. Penelitian ini 

merupakan penelitian pendekatan kuantitatif teknik teknik purposive sampling 

dengan rumus hair et., al. Populasi dalam penelitian ini adalah konsumen yang 

membeli produk sepeda motor Honda di Kabupaten Bekasi dengan sampel 119 

responden. Pengolahan data serta pengujian hipotesis menggunakan software SPSS 

25. Hasil penelitian menunjukkan bahwa harga secara parsial berpengaruh positif 

signifikan terhadap keputusan pembelian. Kualitas produk secara parsial 

berpengaruh positif signifikan terhadap keputusan pembelian. Citra merek secara 

parsial berpengaruh positif dan signifikan terhadap keputusan pembelian. Hasil uji 

simultan menunjukkan bahwa harga, kualitas produk, dan citra merek secara 

simultan berpengaruh terhadap keputusan pembelian.  

 

Kata Kunci: harga, kualitas produk, citra merek dan keputusan pembelian. 
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ABSTRACT 

 Aulia Safitri, 202010325405. The influence of price, product quality and 

brand image on purchasing decisions for Honda motorbike products in Bekasi 

Regency. 

 This research aims to determine partially and simultaneously the 

relationship between price, product quality and brand image on purchasing 

decisions for Honda motorbike products in Bekasi Regency. This research is a 

quantitative research approach using purposive sampling techniques using the 

formula Hair et., al. The population in this study were consumers who purchased 

Honda motorbike products in Bekasi Regency with a sample of 119 respondents. 

Data processing and hypothesis testing used SPSS 25 software. The research 

results showed that price partially had a significant positive effect on purchasing 

decisions. Product quality partially has a significant positive effect on purchasing 

decisions. Brand image partially has a positive and significant effect on 

purchasing decisions. Simultaneous test results show that price, product quality 

and brand image simultaneously influence purchasing decisions. 

Keywords: price, product quality, brand image, and purchasing decisions.  
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