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ABSTRAK

Belva Yulivio Estiawan, 202010325437. Pengaruh Electronic Word of Mouth,
Saluran Distribusi, dan Inovasi Produk Terhadap Minat Beli pada Produk Mie
Sedaap (Studi Pada Mahasiswa Prodi Manajemen Angkatan 2020 Universitas
Bhayangkara Jakarta Raya).

Penelitian ini dilakukan untuk menyelidiki dampak electronic word of mouth,
saluran distribusi, dan inovasi produk terhadap minat beli pada produk Mie Sedaap.
Penelitian ini merupakan penelitian dengan pendekatan kuantitatif teknik sampling
yang digunakan adalah simple random sampling, melibatkan 155 responden yang
merupakan konsumen Mie Sedaap di lingkungan Universitas Bhayangkara Jakarta
Raya. Pengolahan data serta pengujian hipotesis dianalisis menggunakan program
SPSS versi 26. Hasil penelitian menunjukkan adanya variabel yang saling
berpengaruh, seperti yang dijelaskan berikut ini: 1) Electronic Word of Mouth
secara parsial berpengaruh positif signifikan terhadap minat beli ; 2) Saluran
distribusi secara parsial berpengaruh positif signifikan terhadap minat beli ; 3)
inovasi produk secara parsial berpengaruh positif signifikan terhadap minat beli ;
4) Electronic word of mouth, saluran distribusi, dan inovasi produk secara simultan

berpengaruh terhadap minat beli.

Kata Kunci: electronic word of mouth, saluran distribusi, inovasi produk, dan

minat beli.
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ABSTRACT

Belva Yulivio Estiawan, 202010325437. The Influence of Electronic Word of
Mouth, Distribution Channels, and Product Innovation on Purchase Interest in Mie
Sedaap Products (Study of 2020 Management Study Program Students,

Bhayangkara University, Greater Jakarta).

This research was conducted to investigate the impact of electronic word of mouth,
distribution channels, and product innovation on purchasing interest in Mie Sedaap
products. This research is research with a quantitative approach. The sampling
technique used was simple random sampling, involving 155 respondents who were
Mie Sedaap consumers in the Bhayangkara University area, Jakarta Raya. Data
processing and hypothesis testing were analyzed using the SPSS version 26
program. The research results showed that there were variables that influenced
each other, as explained below: 1) Electronic Word of Mouth partially had a
significant positive effect on purchase intention; 2) Distribution channels partially
have a significant positive effect on purchasing interest; 3) product innovation
partially has a significant positive effect on purchase intention; 4) Electronic word
of mouth, distribution channels and product innovation simultaneously influence

purchasing interest.

Keywords: electronic word of mouth, distribution channels, product innovation,

and purchasing interest.
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