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ABSTRAK 
 

Penelitian kuantitatif ini menggunakan objek mahasiswa manejemen angkatan 

2020 di Universitas Bhayangkara Jakarta Raya Bekasi untuk mengukur pengaruh 

harga, citra merek, dan kualitas pelayanan terhadap keputusan pembelian provider 

tri (3). Metode purposive sampling digunakan untuk melakukan penelitian 

nonprobability. Penelitian ini menggunakan sampel 100 responden. Pengujian 

hipotesis dilakukan dengan menggunakan SPSS 25. 

Hasil penelitian ini menjelaskan bahwa, pada mahasiswa manajemen angkatan 

2020 di Universitas Bhayangkara Jakarta Raya Bekasi, variabel harga, citra merek, 

dan kualitas pelayanan berpengaruh positif terhadap keputusan pembelian provider 

tri (3).  

Penelitian memiliki kerbatasan objek pada mahasiswa manajemen angkatan 2020 

di Universitas Bhayangkara Jakarta Raya Bekasi dan menggabungkan variabel 

harga, citra merek, dan kualitas pelayanan terhadap keputusan pembelian 

provider tri (3). 

 

Kata kunci : harga, citra merek, kualitas pelayanan, keputusan pembelian. 
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ABSTRACT 
 

This quantitative research uses management students class of 2020 at Bhayangkara 

Jakarta Raya University to measure the influence of price, brand image and service 

quality on purchasing decisions for tri (3) providers. The purposive sampling 

method was used to conduct nonprobability research. This research used a sample 

of 100 respondents. Hypothesis testing was carried out using SPSS 25. 

The results of this research explain that, for management students class of 2020 at 

Bhayangkara Jakarta Raya University, the variables price, brand image and 

service quality have a positive influence on purchasing decisions for tri (3) 

providers.  

The research is limited as an object to management students class of 2020 at 

Bhayangkara Jakarta Raya University and combines the variables of price, brand 

image and service quality in purchasing decisions for tri (3) providers. 

Keywords: price, brand image, service quality, purchasing decisions. 
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