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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh antara Content Marketing dan
Kolaborasi Brand (variabel independen) terhadap Keputusan Pembelian (variabel
dependen) dan Minat Beli (variabel intervening). Jenis Penelitian ini adalah kuantitatif
dengan menggunakan kuesioner melalui google form. Pengambilan sampel
menggunakan metode purpose sampling sehingga di tetapkan jumlah sampel 200
responden. Teknik analisis yang digunakan dalam penelitian ini menggunakan analisis
SEM dengan program SmartPLS versi 4.0. Hasil penelitian menunjukkan bahwa
content marketing dan kolaborasi brand berpengaruh positif dan signifikan terhadap
minat beli, content marketing dan kolaborasi brand berpengaruh positif dan signifikan
terhadap keputusan pembelian , minat beli berpengaruh positif dan signifikan terhadap

keputusan pembelian pada konsumen aeostreet di kranji bekasi barat.

Kata Kunci: content marketing, kolaborasi brand, keputusan pembelian dan minat beli
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ABSTRACT

This study aims to examine the influence between Content Marketing and Brand
Collaboration (independent variable) on Purchasing Decisions (dependent variable)
and Purchase Intention (intervening variable). This type of research is quantitative
using a questionnaire via google form. Sampling using the purpose sampling method
so that a sample size of 200 respondents was determined. The analysis technique used
in this study uses SEM analysis with the SmartPLS version 4.0 program. The results
showed that content marketing and brand collaboration had a positive and significant
effect on buying interest, content marketing and brand collaboration had a positive and
significant effect on purchasing decisions, buying interest had a positive and significant

effect on purchasing decisions for aeostreet consumers in Kranji West Bekasi.

Keywords: content marketing, brand collaboration, purchase decision and purchase

intention
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