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ABSTRAK 

Rizky Edi Nurdiansyah, 202010325081. Pengaruh Harga dan Kualitas Pelayanan 

terhadap Loyalitas Pelanggan melalui Kepuasan Pelanggan J&T Express Babelan. 

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh harga dan 

kualitas pelayanan terhadap loyalitas pelanggan melalui kepuasan pelanggan J&T 

Express Babelan. Populasi dalam penelitian ini adalah seluruh pelanggan J&T 

Express Babelan. Penelitian ini menggunakan metode kuantitatif. Pengumpulan 

data melalui penyebaran kuesioner (angket) kepada 112 responden. Teknik 

pengambilan sampel ini menggunakan metode purposive sampling. Hasil penelitian 

ini menunjukkan bahwa variabel harga dan kualitas pelayanan berpengaruh positif 

dan signifikan terhadap kepuasan pelanggan J&T Express Babelan, variabel harga 

dan kualitas pelayanan berpengaruh positif dan signifikan terhadap loyalitas 

pelanggan J&T Express Babelan, variabel kepuasan pelanggan berpengaruh positif 

dan signifikan terhadap loyalitas pelanggan J&T Express Babelan, variabel harga 

dan kualitas pelayanan berpengaruh positif dan signifikan terhadap loyalitas 

pelanggan melalui kepuasan pelanggan J&T Express Babelan. 

 

Kata kunci : harga, kualitas pelayanan, loyalitas pelanggan, kepuasan 

pelanggan 
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ABSTRACT 

Rizky Edi Nurdiansyah, 202010325081. The Influence of Price and Service 

Quality on Customer Loyalty through J&T Express Babelan Customer Satisfaction. 

This research aims to find out how much influence price and service quality have 

on customer loyalty through J&T Express Babelan customer satisfaction. The 

population in this research is all J&T Express Babelan customers. This research 

uses quantitative methods. Data was collected through distributing questionnaires 

to 112 respondents. This sampling technique uses a purposive sampling method. 

The results of this research show that the price and service quality variables have 

a positive and significant effect on J&T Express Babelan customer satisfaction, the 

price and service quality variables have a positive and significant effect on J&T 

Express Babelan customer loyalty, the customer satisfaction variable has a positive 

and significant effect on J&T Express Babelan customer loyalty , the price and 

service quality variables have a positive and significant effect on customer loyalty 

through J&T Express Babelan customer satisfaction. 

 

Keywords: price, service quality, customer loyalty, customer satisfaction 
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