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ABSTRAK 
 

Tarisa Agista, 202010325025. Pengaruh Online Customer Review Dan Brand 

Image Terhadap Keputusan Pembelian Produk Somethinc di Kota Bekasi.  

Penelitian ini dilakukan untuk mengetahui pengaruh online customer review dan 

brand image terhadap keputusan pembelian produk Somethinc. Penelitian ini 

merupakan penelitian kuantitatif dengan menggunakan metode non-probability 

sampling dengan teknik accidental sampling. Dalam penelitian ini menggunakan 

data primer berupa kuesioner melalui Google Form. Jumlah sampel yang digunakan 

dalam penelitian ini sebanyak 96 responden yang merupakan masyarakat 

berdomisili di Kota Bekasi. Teknik analisis yang digunakan dalam penelitian ini 

menggunakan analisis regresi linear berganda dengan bantuan software SPSS 26. 

Berdasarkan hasil pengolahan data yang dilakukan, hasil penelitian ini 

menunjukkan bahwa variabel Online Customer Review berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian, variabel Brand Image berpengaruh 

positif dan signifikan terhadap Keputusan Pembelian. Variabel Online Customer 

Review dan Brand Image secara simultan memiliki pengaruh dan signifikan 

terhadap variabel Keputusan Pembelian. 

 

 

Kata Kunci: Online Customer Review, Brand Image, Keputusan Pembelian 
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ABSTRACT 
 

Tarisa Agista, 202010325025. The Influence of Online Customer Reviews and 

Brand Image on Purchasing Decisions for Somethinc Products in Bekasi City.  

This study was conducted to determine the effect of online customer reviews and 

brand image on the purchasing decisions of Somethinc products. This study is a 

quantitative research using a non-probability sampling method with an accidental 

sampling technique. In this study, primary data in the form of questionnaires 

through Google Forms was used. The number of samples used in this study was 96 

respondents who were people domiciled in Bekasi City. The analysis technique used 

in this study uses multiple linear regression analysis with the help of SPSS 26 

software. Based on the results of the data processing carried out, the results of this 

study showed that the Online Customer Review variable has a positive and 

significant effect on Purchasing Decisions, the Brand Image variable has a positive 

and significant effect on Purchasing Decisions. The Online Customer Review and 

Brand Image variables simultaneously have a significant influence on the 

Purchasing Decision variable.    
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