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ABSTRAK

Tesalonika Roliyanah. 202010325431. Pengaruh Gaya Hidup Berbelanja,
Perilaku Fear Of Missing Out (FoMOQO) dan Potongan Harga Terhadap Pembelian
Impulsif Produk Miniso Di Shopee (Studi Pada Mahasiswa Prodi Manajemen 2020
Universitas Bhayangkara Jakarta Raya)

Penelitian yang dilakukan ini bertujuan untuk mengetahui secara parsial dan
simultan antara gaya hidup berbelanja, perilaku fear of missing out (FoMO) dan
potongan harga terhadap pembelian impulsif pada produk Miniso Di Shopee.
Penelitian ini merupakan penelitian kuantitatif dengan metode probability sampling
yang menggunakan teknik sampel yaitu simple random sampling disertai
perhitungan jumlah sampel dengan rumus Slovin. Populasi pada penelitian ini
adalah konsumen Miniso di Prodi Manajemen 2020 Universitas Bhayangkara
Jakarta Raya dengan sampel 120 responden. Pengolahan data serta pengujian
hipotesis menggunakan SPSS versi 25. Hasil penelitian menunjukkan bahwa Gaya
Hidup Berbelanja berpengaruh positif dan signifikan terhadap pembelian impulsif.
Perilaku Fear Of Missing Out tidak berpengaruh dan tidak signifikan terhadap
pembelian impulsif. Potongan harga tidak berpengaruh negatif dan tidak signifikan
terhadap pembelian impulsif. Hasil uji simultan menunjukkan bahwa Gaya Hidup
Berbelanja, Perilaku Fear Of Missing Out dan Potongan Harga secara simultan
berpengaruh terhadap pembelian impulsif.

Kata Kunci: Gaya Hidup Berbelanja, Perilaku Fear Of Missing Out (FOMO),
Potongan Harga dan Pembelian Impulsif.

v

Pengaruh Gaya.., Tesalonika Roliyanah, Fakultas Ekonomi dan Bisnis, 2024



ABSTRACT

Tesalonika Roliyanah. 202010325431. The Influence of Shopping Lifestyle, Fear
of Missing Out (FoMO) Behavior and Discounts on Impulsive Purchases of Miniso
Products on Shopee (Study of 2020 Management Study Program Students,
Bhayangkara University, Greater Jakarta)

This research aims to partially and simultaneously the shopping lifestyle, Fear of
Missing Out (FoMO) behavior and discounts on impulse purchases of Miniso
products at Shopee. This research is quantitative approach with a probability
sampling method that uses a sampling technique, namely simple random sampling
accompanied by the Slovin formula. The population in this study were all consumers
of Miniso in the Management Study Program Class of 2020, Bhayangkara
University, Greater Jakarta with a sample of 120 respondents. Data processing and
hypothesis testing used SPSS version 25. The research results showed that partial
Shopping Lifestyle had a positive and significant effect on impulsive purchases.
Fear Of Missing Out has no effect and is not significant on impulse buying.
discounts have no negative and insignificant effect on impulse buying. Simultaneous
test vesults show that shopping lifestyle, Fear of Missing Out (FoMO) behavior and
discounts simultaneously influence impulse buying.

Keywords: Shopping lifestyle, Fear of Missing Out (FoMQO) behavior, Discounts
and impulsive buying.
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