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ABSTRAK  

 

Dikhy Hakiki, 202220351004. "Model Komunikasi Pada Tindak Kejahatan Dunia 

Maya (Studi Fenomenologi Pada Korban Love Scamming)". 

 

Penelitian ini bertujuan untuk menganalisis fenomena penipuan online berbasis 

asmara atau Love Scamming melalui model komunikasi yang berbeda dan 

menjelaskan pengalaman korban Love Scamming pada tindak kejahatan dunia 

maya. Teori yang digunakan pada penelitian ini menggunakan Teori Computer 

Mediated Communication. Pada Metode Penelitian Menggunakan kualitatif dengan 

pendekatan fenomenologi. Data penelitian ini diperoleh melalui dengan observasi,  

wawancara, dan dokumentasi dengan korban Love Scamming. Adapun wawancara 

yang temukan bahwa korban mengalami dampak emosional, pencurian identitas, 

atau dampak psikologis. Hasil penelitian bahwa ditemukan model komunikasi 

sebanyak lima (5) model komunikasi dalam tindak kejahatan Love Scamming, 

diantaranya (1) Model Komunikasi Pelaku dan Korban Dalam Membangun 

Kepercayaan, (2)Model Komunikasi Pelaku dan Korban pada Tahap Meyakinkan, 

(3) Model Komunikasi Pelaku dan Korban pada Tahap  Penipuan, (4) Model 

Komunikasi Pelaku dan Korban pada Tahap Penyadaran, (5)  Model Komunikasi 

Pelaku dan Korban pada Tahap Respon, kelima model ini merupakan satu kesatuan 

proses dimana dari tahap meyakinkan sampai penyadaran dan respon korban tindak 

kejahatan. Dan kelima model tersebut memiliki masing-masing indikator yang 

berbeda seperti persuasif, manipulasi, menggunakan situasi dan emosional serta 

psikologis seperti kecewa, marah dan, mencari keadilan. Dari pengalaman Korban 

Tindak Kejahatan yang terjadi, korban belajar menjadi lebih berhati-hati dan 

waspada dalam interaksi online, serta upaya mereka untuk memahami dan 

mengatasi dampaknya, dan membagikan pengalaman mereka untuk mencegah 

penipuan serupa di masa yang akan datang. 

 

Kata Kunci: Model Komunikasi, Kejahatan Dunia Maya, Love Scamming,  

                        Pengalaman Korban Tindak Kejahatan.  
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ABSTRACT 

 

Dikhy Hakiki, 202220351004. "Communication Models in Cyber Crime 

(Phenomenological Study of Love Scamming Victims)". 

 

This research aims to analyze the phenomenon of romance-based online fraud or 

Love Scamming through different communication models and explain the 

experiences of Love Scamming victims in cybercrimes. The theory used in this 

research uses Computer Mediated Communication Theory. The research method 

uses qualitative with a phenomenological approach. This research data was 

obtained through observation, interviews, and documentation with Love Scamming 

victims. The interviews found that the victims experienced emotional impacts, 

identity theft, or psychological impacts. The results of the research found that there 

were five (5) communication models in the crime of Love Scamming, including (1) 

Communication Model of the Perpetrator and Victim in Building Trust, (2) 

Communication Model of the Perpetrator and Victim at the Convincing Stage, (3) 

Communication Model of the Perpetrator and Victims at the Fraud Stage, (4) 

Communication Model for Perpetrators and Victims at the Awareness Stage, (5) 

Communication Model for Perpetrators and Victims at the Response Stage, these 

five models are a unified process from the convincing stage to the awareness and 

response of victims of crime. And these five models each have different indicators 

such as persuasiveness, manipulation, using situations and emotional and 

psychological factors such as disappointment, anger and seeking justice. From the 

experiences of victims of crimes that occur, victims learn to be more careful and 

alert in online interactions, as well as their efforts to understand and overcome the 

impact, and share their experiences to prevent similar fraud in the future. 

 

Keywords: Communication Model, Cyber Crime, Love Scamming, 

                   Experiences of Crime Victims. 
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