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ABSTRAK 

Penelitian bertujuan untuk menganalisis pengaruh Good Corporate Governance 

(GCG) dan Corporate Social Responsibility (CSR) terhadap tax management pada 

emiten Bursa Efek Indonesia sektor Perbankan periode 2020-2023, dengan firm size 

sebagai variabel moderasi, penelitian menggunakan data panel dari 47 emiten 

perbankan selama empat tahun dengan menghasilkan total 188 data yang dianalisis 

menggunakan perangkat lunak SPSS versi 26, hasil penelitian menunjukkan bahwa 

GCG dan CSR tidak berpengaruh signifikan terhadap tax management. Selain itu, 

ukuran emiten tidak memoderasi pengaruh GCG dan CSR terhadap tax 

management, mengindikasikan bahwa meskipun emiten menerapkan praktik GCG 

dan CSR, ternyata belum mampu meningkatkan efektivitas tax management. 

Temuan ini memberikan wawasan penting bagi pemangku kepentingan dan 

regulator dalam memahami kompleksitas hubungan antara aspek tata kelola 

perusahaan, tanggung jawab sosial, dan strategi tax management pada emiten sektor 

perbankan.  

 

Kata kunci : Good Corporate Governance, Corporate Social Responsibility,  

                       Tax Management, Firm Size.   
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ABSTRACT 

The research aims to analyze the influence of Good Corporate Governance (GCG) 

and Corporate Social Responsibility (CSR) on tax management in issuers listed on 

the Indonesia Stock Exchange in the banking sector for the period 2020-2023, with 

firm size as a moderating variable. The study utilizes panel data from 47 banking 

issuers over four years, resulting in a total of 188 data points analyzed using SPSS 

version 26. The findings indicate that GCG and CSR do not significantly affect tax 

management. Additionally, the size of the issuer does not moderate the influence of 

GCG and CSR on tax management, indicating that although issuers implement 

GCG and CSR practices, they have not yet been able to improve the effectiveness 

of tax management. This finding provides important insights for stakeholders and 

regulators in understanding the complexities of the relationship between corporate 

governance aspects, social responsibility, and tax management strategies in 

banking sector issuers.  

 

Keywords: Good Corporate Governance, Corporate Social Responsibility,  

                  Tax Management, Firm Size                
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