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ABSTRAK 

 

 

Penelitian ini bertujun untuk mengetahui pengaruh Corporate Social Responsibility 

(CSR), Enterprise Risk Management (ERM) Terhadap Nilai Perusahaan dengan 

Good Corporate Governance (GCG) Sebagai Variabel Moderasi. Populasi 

penelitian perusahaan Perbankan yang terdaftar di Bursa Efek Indonesia pada 

periode 2020-2023. Metode yang digunakan dalam penelitian ini adalah analisis 

statistik deskriptif, analisis inferensial dan uji hipotesis yang menggunakan uji-t 

untuk menguji koefisien regresi dengan tingkat signifikan 5%. Hasil penelitian 

menunjukan bahwa Corporate Social Responsibility (CSR) berpengaruh positif 

terhadap nilai perusahaan. Enterprise Risk Management (ERM) berpengaruh 

negatif terhadap nilai perusahaan. Good Corporate Governance (GCG) 

memoderasi Corporate Social Responsibility (CSR) dan berpengaruh positif 

terhadap nilai perusahaan. Good Corporate Governance (GCG) memoderasi 

Enterprise Risk Management (ERM) dan berpengaruh positif terhadap nilai 

perusahaan. 

 

Kata Kunci : Corporate Social Responsibility, Enterprise Risk 

Management, Good Corporate Governance dan Nilai 

Perusahaan.  
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ABSTRACT 

 

 

This study aims to determine the effect of Corporate Social Responsibility (CSR), 

Enterprise Risk Management (ERM) on Company Value with Good Corporate 

Governance (GCG) as a Moderating Variable. The population of the study is 

banking companies listed on the Indonesia Stock Exchange in the period 2020-

2023. The method used in this study is descriptive statistical analysis, inferential 

analysis and hypothesis testing using the t-test to test the regression coefficient with 

a significance level of 5%. The results of the study indicate that Corporate Social 

Responsibility (CSR) has a positive effect on company value. Enterprise Risk 

Management (ERM) has a negative effect on company value. Good Corporate 

Governance (GCG) moderates Corporate Social Responsibility (CSR) and has a 

positive effect on company value. Good Corporate Governance (GCG) moderates 

Enterprise Risk Management (ERM) and has a positive effect on company value. 

 

Keywords : Corporate Social Responsibility, Enterprise Risk 

Management, Good Corporate Governance and Company 

Value. 
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