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ABSTRAK 

      

Ismiani Aulia, 2024. “PERAN PEMODERASI SALES GROWTH 

TERHADAP HUBUNGAN KINERJA KEUANGAN DAN 

TAX MANAGEMENT PADA EMITEN CONSUMER NON 

CYCLICALS PERIODE 2021-2023”. Tesis. Fakultas 

Ekonomi dan Bisnis Universitas Bhayangkara Jakarta Raya. 

Penelitian ini bertujuan untuk mengetahui pengaruh Profitabilitas, 

Ukuran Perusahaan dan Leverage Terhadap Tax Management dengan Sales 

growth Sebagai Variabel Moderasi Pada Emiten Consumer Non Cyclicals 

Periode 2021-2023. Metode penelitian yang digunakan adalah metode 

penelitian kuantitatif dengan pendekatan deskriptif dan verifikatif. Populasi 

dalam penelitian ini adalah seluruh perusahaan di sektor Consumer Non 

Cyclicals. Teknik sampling yang digunakan yakni, purposive sampling 

dengan jumlah yang sejumlah 59 perusahaan yang memenuhi kriteria.  

Berdasarkan hasil penelitian menggunakan uji statistik menunjukkan 

bahwa secara parsial profitabilitas berpengaruh negatif terhadap tax 

management dengan nilai Thitung (-6,480) > Ttabel (1,98447). Ukuran 

perusahaan tidak berpengaruh terhadap tax management dengan nilai Thitung 

(-0,482) < Ttabel (1,98447). Leverage memiliki pengaruh negatif terhadap tax 

management dengan nilai Thitung (-15,915) > Ttabel (1,98447) pada emiten 

consumer non cyclicals periode 2021-2023. Hasil penelitian sales growth 

sebagai moderasi, didapatkan hasil sales growth dapat memoderasi dengan 

memperlemah pengaruh profitabilitas terhadap tax management dengan nilai 

signifikansi lebih kecil dari 5% (0,001 < 0,050). Sales growth dapat 

memoderasi dengan memperlemah pengaruh ukuran perusahaan terhadap tax 

management dengan nilai signifikansi lebih kecil dari 5% (0,000 < 0,050). 

Sales growth tidak memoderasi pengaruh leverage terhadap tax management 

dengan nilai signifikansi lebih besar dari 5% (0,253 > 0,050) pada emiten 

consumer non cyclicals periode 2021-2023. Hasil uji koefisien determinasi 

menunjukkan bahwa tax management (Y) dipengaruhi oleh variabel 

profitabilitas (X1), leverage (X2), dan ukuran perusahaan (X3), dan sales 

growth sebagai variabel moderasi sebesar 83,5% sedangkan sisanya 16,5% 

dipengaruhi oleh variabel yang tidak terlibat dalam penelitian ini. 

Kata Kunci : Tax Management, Profitabilitas, Ukuran Perusahaan, 

Leverage, dan Sales Growth 
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ABSTRACT 

      

Ismiani Aulia, 2024. “THE MODERATING ROLE OF SALES GROWTH ON 

THE RELATIONSHIP BETWEEN FINANCIAL 

PERFORMANCE AND TAX MANAGEMENT IN 

CONSUMER NON CYCLICALS EMITTERS PERIODE 

2021-2023”. THESIS. Faculty of Economics and Business, 

Universitas Bhayangkara Jakarta Raya 

This study aimed to examine the influence of profitability, company 

size, and leverage on tax management, with sales growth as a moderating 

variable, in non-cyclical consumer emitters during the 2021-2023 period. The 

research employed a quantitative method with a descriptive and verificative 

approach. The population of this study comprised all companies in the non-

cyclical consumer sector. Purposive sampling was used, resulting in a sample 

of 59 companies that met the criteria. 

Based on the results of statistical testing, it was found that profitability 

had a negative partial effect on tax management (t-value -6.480 > t-table 

1.98447). Company size did not significantly affect tax management (t-value 

-0.482 < t-table 1.98447). Leverage exhibited a negative influence on tax 

management (t-value -15.915 > t-table 1.98447) in non-cyclical consumer 

emitters during the 2021-2023 period. Regarding the moderating role of sales 

growth, the results indicated that sales growth could weaken the influence of 

profitability on tax management with a significance level of less than 5% 

(0.001 < 0.050). Similarly, sales growth could attenuate the impact of 

company size on tax management with a significance level less than 5% 

(0.000 < 0.050). However, sales growth did not moderate the effect of 

leverage on tax management, as the significance level was greater than 5% 

(0.253 > 0.050) in non-cyclical consumer emitters during the 2021-2023 

period. The coefficient of determination test showed that tax management (Y) 

was influenced by profitability (X1), leverage (X2), company size (X3), and 

sales growth as a moderating variable by 83.5%, while the remaining 16.5% 

was attributed to variables not included in this study. 

Keywords : Tax Management, Profitability, Firm Size, Leverage, and 

Sales Growth  
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