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ABSTRAK 

 

Perpustakaan sebagai pusat informasi dan pembelajaran memiliki peran penting 
dalam mendukung kegiatan akademik mahasiswa. Namun, rendahnya tingkat 
kunjungan ke perpustakaan menjadi tantangan tersendiri. Di era digital saat ini, 
promosi melalui media sosial seperti Instagram menjadi strategi potensial untuk 
menarik minat mahasiswa. Penelitian ini bertujuan untuk menganalisis pengaruh 
promosi melalui Instagram, minat baca, dan kualitas layanan terhadap keputusan 
berkunjung mahasiswa ke Perpustakaan Universitas Bhayangkara Jakarta Raya. 
Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei terhadap 
mahasiswa pengikut akun Instagram resmi perpustakaan, menggunakan teknik 
purposive sampling. Instrumen yang digunakan berupa angket tertutup dengan 
skala Likert, dan data dianalisis menggunakan regresi linier berganda. 
Hasil penelitian menunjukkan bahwa secara simultan, ketiga variabel bebas 
berpengaruh signifikan terhadap keputusan berkunjung mahasiswa. Secara parsial, 
variabel kualitas layanan merupakan faktor yang paling dominan dengan rata-rata 
tanggapan 4.60, diikuti oleh promosi melalui Instagram (rata-rata Desire dan Action 
sebesar 4.50) dan minat baca. Dimensi SERVQUAL seperti Reliability, Assurance, 
dan Responsiveness turut memperkuat persepsi positif mahasiswa terhadap layanan 
perpustakaan. Keputusan berkunjung mahasiswa berada pada rata-rata 4.67 yang 
termasuk kategori sangat baik. Penelitian ini menjawab gap minimnya studi 
kuantitatif terkait efektivitas promosi digital terhadap perilaku kunjungan, serta 
memberikan implikasi praktis bagi perpustakaan dalam menyusun strategi promosi, 
peningkatan literasi, dan layanan yang terintegrasi. 
 
Kata Kunci: Promosi Digital, Minat Baca, Kualitas Layanan, Keputusan 

Berkunjung 
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ABSTRACT 

 

The library, as a center for information and learning, plays a vital role in 

supporting students' academic activities. However, the low visitation rate remains 

a challenge. In today’s digital era, promotion through social media such as 

Instagram has emerged as a promising strategy to capture student interest. This 

study aims to analyze the influence of Instagram promotion, reading interest, and 

service quality on students’ decisions to visit the Library of Universitas 

Bhayangkara Jakarta Raya. The research adopts a quantitative approach using a 

survey method, targeting students who follow the library’s official Instagram 

account, with purposive sampling as the chosen technique. The instrument used 

was a closed-ended questionnaire with a Likert scale, and the data were analyzed 

using multiple linear regression. 

The results indicate that all three independent variables significantly affect 

students’ decisions to visit the library. Among them, service quality emerges as 

the most dominant factor, with an average response score of 4.60, followed by 

Instagram promotion (with average Desire and Action scores of 4.50), and 

reading interest. SERVQUAL dimensions such as Reliability, Assurance, and 

Responsiveness also enhance students' positive perceptions of library services. 

The average score for students’ decision to visit was 4.67, classified as very good. 

This study addresses the gap in quantitative research on the effectiveness of 

digital promotion on library visitation behavior and offers practical implications 

for libraries in formulating promotion strategies, improving literacy, and 

delivering integrated services. 

 

Keywords: Digital Promotion, Reading Interest, Service Quality, Visit Decision 
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