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ABSTRAK

Elis Kartiningsih, 201410325141. Pengaruh Harga, Desain, Dan
Kualitas Produk Terhadap Keputusan Pembelian Sepeda Motor Honda
Revo di Cv Mitra Jaya Kranji.

Penelitian ini dilakukan di dealer Cv Mitra Jaya Kranji Bekasi Barat,
yang bertujuan untuk mengetahui pengaruh Harga, Desain, Kulitas
Produk terhadap Keputusan Pembelian sepeda motor Honda Revo.

Penelitian ini menggunakan pendekatan kuantitatif. Sedangkan
sempel dalam penelitian ini adalah konsumen dealer Cv. Mitra Jaya
Kranji yang datang membeli sepeda motor dan datang hanya mencari
informasi yang di juak di dealer Cv. Mitra Jaya Kranji dengan menyebar
kuesioner sebanyak 80 responden. Pengambilan sempel menggunakan
tehnik probability sampling. Metode analisis yang digunakan adalah
metode regresi linear berganda dan menggunakan uji t dengan taraf
signifikansi a = 5%. Alat analisis yang digunakan dalam penelitian adalah
uji Validitas, Uji Reliabilitas, Uji Asumsi Klasik, Analisis Regresi Linear
Berganda, Uji t, Uji F dan Koefisien Determinasi (R?  dengan

menggunakan program SPSS versi 22.

Hasil analisis dapat diperoleh yaitu, Tidak Terdapat pengaruh
Harga terhadap keputusan pembelian sepeda motor Honda Revo di Cv
Mitra Jaya Kranji, Terdapat Pengaruh Desain secara positif dan signifikan
terhadap keputusan pembelian sepeda motor Honda Revo di Cv Mitra
Jaya Kranji dan terdapat pengaruh kualitas produk terhadap keputusan
pembelian sepeda motor Honda Revo di Cv Mitra Jaya Kranji. Terdapat
pengaruh Harga, Desain, Kualitas Produk secara simultan terhadap

Keputusan pembelian sepeda motor Honda Revo di Cv Mitra Jaya Kranji.

Kata Kunci : Harga, Desain, Kualitas Produk, Keputusan Pembelian
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ABSTRACT

Elis Kartiningsih, 20141032514. The Influence of Price, Design,
And Product Quality Against Purchase Decision Honda Revo
Motorcycles At Cv Mitra Jaya Kranji.

This research was conducted at dealer Cv. Mitra Jaya Kranji
Bekasi Barat, which aims to determine the influence of Price, Design,
Product Quality to the Decision of the purchase of Honda Revo
motorcycles.

This research uses quantitave approach. While sample in this
research is consumer of dealer Cv. Mitra Jaya Kranji who came to
buy motorcycles and came only looking for motorcycle information
sold at Cv. Mitra Jaya Kranji by distributing questionnaires as many
as 80respondents. Sempel collection using probability sampling
technique. The analysis method used is multiple linear regressions
method and using t test with significance level a=5%. The analysis
tools used in this research are Validity test, Reability test, Classic
Assumption test, Multiple Linear Regression Analysis, T test, F test
and Coefficient of Determination (R?) using SPSS version 22
program.

The results of data analysis can be obtained that is, there is no
influence Price on Honda Motor Revo purchase decision in Cv Mitra
Jaya Kranji, There is influence of the design positively and
significantly to the purchasing decision of Honda Revo motorcycles
in Cv Mitra Jaya Kranji and there is influence Product quality
positively and significant to the purchase decision of Honda Revo
motorcycles in Cv Mitra Jaya Kranji. There is influence Price,
Design, Product quality simultaneously to the decision of purchasing
of Honda Revo motor cycles in Cv Mitra Jaya Kraniji.

Keywords : Price, Design, Product Quality, Purchase Decision.
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