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ABSTRAK 

 

 

 Lidia Subakti 201410325178 Analisis Pengaruh Kualitas Produk Harga 

Promosi Terhadap Keputusan Pembelian (Studi Kasus di Marga Mulya). 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, 

harga, dan promosi terhadap keputusan pembelian ponsel xiaomi. Variabel 

independen adalah kualitas produk, harga, dan promosi, dan variabel dependen 

adalah keputusan pembelian. Penelitian ini lakukan di Kelurahan Marga Mulya  

dengan menggunakan kuesioner. Dengan sampel 90, yang dihitung dengan rumus 

slovin. Metode pengolahan data menggunakan analisis regresi berganda. Hasil 

penelitian ini secara parsial menunjukan bahwa kualitas produk, harga, promosi 

berpengaruh signifikan terhadap keputusan pembelian. Secara simultan kualitas 

produk, harga, dan promosi berpengaruh signifikan terhadap keputusan pembelian. 

Nilai koefisien determinasi (R2 )  sebesar 82% sisanya 18 % dijelaskan oleh faktor 

lain yang tidak termasuk dalam penelitian ini. 

 

Kata kunci: Kualitas Produk, Harga, Promosi, Keputusan Pembelian 
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ABSTRACT 

 

Lidia Subakti 201410325178 Analysis of Product Quality Promotion Price 

Effect on Purchase Decision (Case Study on Marga Mulya). 

 

This study aims to analyze the effect of product quality, price, and promotion of mobile 

phone purchasing decisions xiaomi. The independent variables are product quality, price, 

and promotion, and the dependent variable is the purchase decision. This research was 

conducted in Marga Mulya Village by using questionnaire. With sample 90, which is 

calculated by the slovin formula. Method of data processing using multiple regression 

analysis. The results of this study partially indicate that product quality, price, promotion 

significant effect on purchasing decisions. Simultaneously product quality, price, and 

promotion have a significant effect on purchasing decision. The value of determination 

coefficient (R2) of 82% of the remaining 18% is explained by other factors not included in 

this study. 

Keywords: Product Quality, Price, Promotion, Purchase Decision 
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