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ABSTRAK 

Muhammad Esa Septian, 202110315128. Pengaruh Corporate Social 

Responsibility, Green Relational Capital, dan Green Accounting terhadap Kinerja 

Perusahaan Emiten Sektor Agriculture Bursa Efek Indonesia Periode 2020-2023. 

Penelitian ini menganalisis pengaruh Corporate Social Responsibility, Green 

Relational Capital, dan Green Accounting terhadap Kinerja Perusahaan yang 

diproksikan melalui Return on Assets (ROA). Populasi penelitian mencakup 

emiten sektor agriculture yang terdaftar di Bursa Efek Indonesia (BEI) selama 

periode 2020-2023. Dengan menggunakan teknik purposive sampling, diperoleh 

56 sampel yang terdiri dari 14 emiten selama empat tahun. Data sekunder 

diperoleh dari laporan keuangan, laporan keberlanjutan, dan laporan tahunan 

emiten. Analisis dilakukan dengan menggunakan teknik Statistik Deskriptif, Uji 

Regresi Data Panel, Uji Asumsi Klasik, Uji Hipotesis, dan Uji Koefisien 

Determinasi dengan bantuan aplikasi eviews 13. Hasil penelitian menunjukkan 

bahwa Corporate Social Responsibility dan Green Relational Capital tidak 

berpengaruh terhadap Kinerja Perusahaan yang diproksikan melalui ROA. 

Sebaliknya, Green Accounting berpengaruh positif terhadap Kinerja Perusahaan. 

Secara simultan, Corporate Social Responsibility, Green Relational Capital, dan 

Green Accounting terbukti berpengaruh  terhadap Kinerja Perusahaan. Temuan ini 

menegaskan bahwa penerapan Green Accounting yang konsisten dapat 

meningkatkan efisiensi operasional serta kinerja keuangan. Integrasi strategi 

keberlanjutan menjadi penting untuk mendukung daya saing emiten di sektor 

agrikultur. 

Kata Kunci: Kinerja Perusahaan, Corporate Social Responsibility, Green 

Relational Capital, Green Accounting, Return On Asset 
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ABSTRACT 

Muhammad Esa Septian, 202110315128. The Effect of Corporate Social 

Responsibility, Green Relational Capital, and Green Accounting on the 

Performance of Agricultural Sector Companies Listed on the Indonesia Stock 

Exchange for the Period 2020-2023. 

This study analyzes the influence of Corporate Social Responsibility, Green 

Relational Capital, and Green Accounting on Company Performance, proxied 

through Return on Assets (ROA). The research population includes agricultural 

sector issuers listed on the Indonesia Stock Exchange (IDX) during the period 

2020-2023. Using purposive sampling technique, 56 samples consisting of 14 

issuers over four years were obtained. Secondary data were obtained from 

financial statements, sustainability reports, and annual reports of the issuers. The 

analysis was conducted using Descriptive Statistics, Panel Data Regression Test, 

Classical Assumption Test, Hypothesis Test, and Coefficient of Determination 

Test with the help of eviews 13 application. The results show that Corporate 

Social Responsibility and Green Relational Capital have no effect on Company 

Performance proxied through ROA. Conversely, Green Accounting has a positive 

effect on Company Performance. Simultaneously, Corporate Social 

Responsibility, Green Relational Capital, and Green Accounting are proven to 

affect Company Performance. These findings affirm that consistent 

implementation of Green Accounting can improve operational efficiency and 

financial performance. Integrating sustainability strategies becomes important to 

support the competitiveness of issuers in the agricultural sector. 

Keywords: Company Performance, Corporate Social Responsibility, Green 

Relational Capital, Green Accounting, Return On Asset 
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