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ABSTRAK

Adinda Dwi Nurul Aulia (202110325121) Pengaruh Sosial Media
Marketing Dan Kualitas Pelayanan Dengan Minat Beli Sebagai
Variabel Intervening Terhadap Keputusan Pembelian Di Janjian Coffee
Bekasi. Penelitian ini menggunakan Pendekatan kuantitatif diterapkan
dalam studi ini, menggunakan teknik purposive sampling untuk
memilih 108 responden yang merupakan pelanggan Janjian Coffee
Bekasi. Pengolahan data dilakukan dengan memanfaatkan perangkat
lunak SmartPLS 4.0, mencakup pengujian Outer Model, Inner Model,
dan Uji Hipotesis. Hasil penelitian mengungkapkan: 1) Sosial Media
Marketing berkontribusi secara signifikan terhadap minat beli. 2)
Kualitas Pelayanan berpengaruh signifikan terhadap minat beli 3)
Sosial Media Marketing tidak berpengaruh dan tidak signifikan
terhadap keputusan pembelian. 4) Kualitas pelayan memiliki pengaruh
signifikan terhadap keputusan pembelian. 5) Minat Beli berpengaruh
positif dan signifikan terhadap keputusan pembelian. 6) Sosial Media
Marketing memiliki pengaruh signifikan terhadap Keputusan
pembelian melalui Minat beli. 7) Keputusan pelayanan memiliki
pengaruh signifikan terhadap Keputusan pembelian melalui Minat beli.

Kata Kunci: Sosial Media Marketing, Kualitas Pelayanan, Minat Beli,
Keputusan Pembelian
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ABSTRACT

The Influence of Social Media Marketing and Service Quality with
Purchase Intention as an Intervening Variable on Purchase Decisions
at Janjian Coffee Bekasi. This study uses a quantitative approach
applied in this study, using a purposive sampling technique to select
108 respondents who are customers of Janjian Coffee Bekasi. Data
processing is carried out using SmartPLS 4.0 software, including
testing the QOuter Model, Inner Model, and Hypothesis Testing. The
results of the study reveal: 1) Social Media Marketing contributes
significantly to purchase interest. 2) Service Quality has a significant
to purchase interest . 3) Social Media Marketing has no influence and
is not significant on purchasing decisions. 4) Service quality has a
significant influence on purchase decisions. 5) Purchase Interest has a
positive and significant effect on purchase decisions. 6) Social Media
Marketing has a significant influence on Purchase Decisions through
Purchase Interest. 7) Service decisions have a significant influence on
Purchase Decisions through Purchase Interest.

Keywords: Social Media Marketing, Service Quality, Purchase Interest,
Purchase Decision
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