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ABSTRAK

Alycia Agustina Regita Cahyani (202110325104). Determinan Pembelian
Impulsif Mahasiswa Pengguna Tiktok Shop Produk Avoskin di Universitas
Bhayangkara Jakarta Raya. Penelitian ini bertujuan untuk mengetahui pengaruh
daripada live streaming, flash sale, price discount, dan hedonic shopping motivation
terhadap pembelian impulsif produk Avoskin di Universitas Bhayangkara Jakarta
Raya. Penelitian ini menggunakan metode Deskriptif Kuantitatif. Cara
pengumpulan data dengan menggunakan kuesioner yang kemudian disebar kepada
responden yang memenuhi kriteria. Sampel yang digunakan dalam penelitian ini
sebanyak 100 responden dengan metode Non Probability Sampling dan
mengunakan teknik purposive sampling. Untuk menganalisis data menggunakan
program IBM SPSS 25. Hasil penelitian menunjukkan bahwa variabel live
streaming dan variabel price discount memiliki pengaruh yang negatif dan tidak
signifikan terhadap variabel impulsive buying, variabel flash sale dan hedonic
shopping motivation secara parsial memiliki pengaruh positif dan signifikan
terhadap variabel impulsive buying.

Kata Kunci: Live Streaming, Flash Sale, Price Discount, Hedonic Shopping

Motivation, Impulsive Buying.
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ABSTRACT

Alycia Agustina Regita Cahyani (202110325104). Determinants of
Impulsive Buying of Students Using Tiktok Shop Avoskin Products at Bhayangkara
University, Jakarta Raya. This study aims to determine the effect of live streaming,
flash sales, price discounts, and hedonic shopping motivation on impulsive
purchases of Avoskin products at Bhayangkara University, Jakarta Raya. This
study uses the Quantitative Descriptive method. The method of data collection using
a questionnaire which is then distributed to respondents who meet the criteria. The
sample used in this study was 100 respondents with the Non Probability Sampling
method and using the purposive sampling technique. To analyze the data using the
IBM SPSS 25 program. The results of the study showed that the live streaming
variable and the price discount variable had a negative and insignificant effect on
the impulsive buying variable, the flash sale variable and hedonic shopping
motivation partially had a positive and significant effect on the impulsive buying
variable.

Keywords: Live Streaming, Flash Sale, Price Discount, Hedonic Shopping

Motivation, Impulsive Buying.
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