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ABSTRAK

Amelia Putri, 202110325163. Pengaruh Variasi Produk, Celebrity
Endorser dan Brand Trust terhadap Keputusan Pembelian pada Brand Kosmetik
Make Over di THR Shop Tambun.

Penelitian ini bertujuan untuk mengetahui pengaruh variasi produk,
celebrity endorser dan brand trust terhadap Keputusan pembelian pada brand
kosmetik Make Over di THR Shop Tambun. Penelitian ini merupakan penelitian
kuantitatif yang menggunakan data primer melalui kuesioner yang disebarkan
kepada konsumen THR Shop Tambun. Berdasarkan hasil uji statistik, membuktikan
bahwa variasi produk berpengaruh terhadap keputusan pembelian dengan nilai
signifikansi (Sig) sebesar 0,014 berada di bawah tingkat signifikansi 0,05 maka H1
dapat diterima. Celebrity endorser berpengaruh positif terhadap keputusan
pembelian dengan nilai signifikansi (Sig) variabel celebrity endorser sebesar 0,000
berada di bawah tingkat signifikansi 0,05 maka H2 dapat diterima. Karena nilai
signifikansi (Sig) variabel brand trust sebesar 0,000 berada di bawah tingkat
signifikansi 0,05 maka H3 dapat diterima yang menunjukkan bahwa brand trust
berpengaruh terhadap keputusan pembelian. Dan secara simultan membuktikan
bahwa variasi produk, celebrity endorser dan brand trust berpengaruh terhadap
keputusan pembelian dengan nilai Fhitung sebesar 113,925 > Ftabel 2,70 yang

berarti nilai Fhitung lebih besar dari Ftabel maka H4 dapat diterima.

Kata Kunci : Variasi Produk, Celebrity Endorser, Brand Trust, Keputusan

Pembelian.
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ABSTRACT

Amelia Putri, 202110325163. The Influence of Product Variation,
Celebrity Endorser, and Brand Trust on Purchase Decisions of Make Over
Cosmetics at THR Shop Tambun

This study aims to determine the influence of product variation, celebrity
endorsers, and brand trust on purchase decisions of Make Over cosmetics at THR
Shop Tambun. This research is a quantitative study using primary data collected
through questionnaires distributed to consumers at THR Shop Tambun. Based on
statistical tests, the results show that product variation affects purchase decisions
with a significance value (Sig) of 0.014, which is below the significance level of
0.05, meaning H1 is accepted. Celebrity endorsers have a positive influence on
purchase decisions, as the significance value (Sig) for the celebrity endorser
variable is 0.000, which is below the significance level of 0.05, meaning H2 is
accepted. Since the significance value (Sig) for the brand trust variable is 0.000,
which is also below the significance level of 0.05, H3 is accepted, indicating that
brand trust affects purchase decisions. Simultaneously, the findings prove that
product variation, celebrity endorsers, and brand trust influence purchase
decisions, with an F-value of 113.925, which is greater than the F-table value of
2.70. This means that the calculated F-value is higher than the F-table value,

leading to the acceptance of H4.

Keywords: Product Variation, Celebrity Endorser, Brand Trust, Purchase

Decision.
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