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ABSTRAK 

Angeline Nathania Yunus. 20211025105. Pengaruh Budaya Betawi, Inovasi, 

Word of Mouth dan Lokasi Terhadap Keputusan Pembelian Traditional Food Betawi 

di Kota Bekasi Utara. Penelitian ini bertujuan untuk menganalisis pengaruh Budaya 

Betawi, Inovasi, Word of Mouth, dan Lokasi terhadap Keputusan Pembelian 

Traditional Food di Kota Bekasi Utara. Metode penelitian menggunakan pendekatan 

kuantitatif dengan kuesioner sebagai alat pengumpul data. Sampel berjumlah 140 

responden yang merupakan konsumen pembeli makanan tradisional Betawi. Analisis 

data menggunakan Partial Least Square (PLS) dengan software SmartPLS 4.0. Hasil 

penelitian menunjukkan bahwa Budaya Betawi dan Inovasi tidak berpengaruh 

signifikan terhadap Keputusan Pembelian. Sebaliknya, Word of Mouth dan Lokasi 

berpengaruh signifikan terhadap Keputusan Pembelian. Implikasinya, produsen 

traditional food perlu berinovasi dengan tetap mempertahankan ciri khas budaya 

Betawi, serta meningkatkan kualitas word of mouth dan membuka outlet di lokasi 

strategis. 

 

Kata Kunci: Budaya Betawi, Inovasi, Word of Mouth, Lokasi, Keputusan 

Pembelian, Traditional Food 
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ABSTRACT 

Angeline Nathania Yunus. 20211025105 The Influence of Betawi Culture, Innovation, 

Word of Mouth and Location on Purchase Decisions of Betawi Traditional Food in 

North Bekasi City. This research aims to analyze the influence of Betawi Culture, 

Innovation, Word of Mouth, and Location on Traditional Food Purchasing Decisions 

in North Bekasi City. The research method uses a quantitative approach with a 

questionnaire as a data collection tool. The sample consisted of 140 respondents who 

were consumers who bought traditional Betawi food. Data analysis uses Partial Least 

Square (PLS) with SmartPLS 4.0 software. The research results show that Betawi 

Culture and Innovation do not have a significant effect on Purchasing Decisions. On 

the other hand, Word of Mouth and Location have a significant effect on Purchasing 

Decisions. The implication is that traditional food producers need to innovate while 

maintaining the characteristics of Betawi culture, as well as improving the quality of 

word of mouth and opening outlets in strategic locations. 

 

Keywords: Betawi Culture, Innovation, Word of Mouth, Location, Purchasing 

Decisions, Traditional Food 
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