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ABSTRAK

Ardhelia Denis Vashelda. 202110325111. Pengaruh Personal Branding, Brand
Image, dan Harga terhadap Keputusan Pembelian pada Brand Kosmetik Mother of
Pearl.

Penelitian ini bertujuan untuk menguji Pengaruh Personal Branding, Brand Image,
dan Harga terhadap Keputusan Pembelian pada Brand Kosmetik Mother of Pearl.
Populasi dalam penelitian ini adalah seluruh konsumen yang pernah membeli
produk kosmetik Mother of Pearl di gerai Sociolla, Summarecon Mall Bekasi.
Variabel yang digunakan dalam penelitian ini adalah Personal Branding, Brand
Image, dan Harga sebagai variabel independent; serta Keputusan Pembelian
sebagai variabel dependent. Teknik pengambilan sampel yang digunakan yaitu
metode survei dan menggunakan instrument kuisioner. Metode analisis yang
digunakan yaitu Analisis Statistik Deskriptif, Uji Kualitas Data, Uji Asumsi Klasik,
Analisis Regresi Linear Berganda, dan Uji Hipotesis. Hasil penelitian ini
menujukkan bahwa secara parsial variabel Personal Branding, Brand Image dan
Harga berpengaruh signifikan dan positif terhadap Keputusan Pembelian pada
produk kosmetik Mother of Pearl di Sociolla Summarecon Mall Bekasi. Hasil
penelitian dari 100 responden juga menunjukkan bahwa secara simultan
menunjukkan variabel Personal Branding, Brand Image, dan Harga bersama-sama
memiliki pengaruh signifikan dan positif terhadap Keputusan Pembelian pada
produk kosmetik Mother of Pearl di Sociolla Summarecon Mall Bekasi yang
ditunjukkan dengan hasil uji f menunjukkan nilai sig. 0,000 < 0,05 Fhitung sebesar
14.871 > 2,70 yang dapat diartikan H4 diterima dan HO4 ditolak, kesimpulannya
adalah Harga, Brand Image dan Personal Branding berpengaruh secara simultan
terhadap keputusan pembelian produk kosmetik Mother of Pearl.

Kata Kunci: Personal Branding, Brand Image, Harga, Keputusan Pembelian.
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ABSTRACT

Ardhelia Denis Vashelda. 202110325111. The Influence of Personal Branding,
Brand Image, and Price on Purchasing Decisions for the Mother of Pearl Cosmetics
Brand.

This research aims to examine the influence of personal branding, brand image and
price on purchasing decisions for the Mother of Pearl cosmetic brand. The
population in this study were all consumers who had purchased Mother of Pearl
cosmetic products at the Sociolla outlet, Summarecon Mall Bekasi. The variables
used in this research are Personal Branding, Brand Image, and Price as independent
variables; and Purchasing Decisions as the dependent variable. The sampling
technique used is the survey method and uses a questionnaire instrument. The
analytical methods used are Descriptive Statistical Analysis, Data Quality Test,
Classical Assumption Test, Multiple Linear Regression Analysis, and Hypothesis
Testing. The results of this research show that partially the variables Personal
Branding, Brand Image and Price have a significant and positive influence on
purchasing decisions for Mother of Pearl cosmetic products at Sociolla
Summarecon Mall Bekasi. The research results from 100 respondents also indicate
that, simultaneously, the variables Personal Branding, Brand Image, and Price
collectively have a significant and positive influence on Purchase Decision for
Mother of Pearl cosmetic products at Sociolla Summarecon Mall Bekasi. This is
evidenced by the F-test results, which show a significance value of 0.000 < 0.05
and an F-value of 14.871 > 2.70, meaning that H4 is accepted and HO4 is rejected.
The conclusion is that Price, Brand Image, and Personal Branding simultaneously

influence the purchase decision of Mother of Pearl cosmetic products.

Keywords: Personal Branding, Brand Image, Price, Purchase Decision.
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