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ABSTRAK 

Desy Puspita Sari. 202110325062. Pengaruh Social Media Marketing, Brand 

Image dan Kualitas Produk Terhadap Keputusan Pembelian Sunscreen Azarine di 

Platform TikTok. 

Penelitian yang dilakukan bertujuan untuk mengetahui dampak antara Social Media 

Marketing, Brand Image dan Kualitas Produk Terhadap Keputusan Pembelian 

Sunscreen Azarine di Platform TikTok. Penelitian ini merupakan penelitian dengan 

pendekatan kuantitatif dengan teknik purposive sampling. Melibatkan 112 responen 

yang merupakan konsumen produk Sunscreen Azarine di lingkungan Universitas 

Bhayangkara prodi Manajemen Angkatan 2021. Pengolahan data serta pengujian 

hipotesis menggunakan software SPSS 25. Hasil penelitian menunjukkan adanya 

variabel yang saling berpengaruh dan tidak berpengaruh seperti yang dijelaskan 

berikut ini : 1) Social Media Marketing tidak berpengaruh secara parsial dan 

signifikan terhadap keputusan pembelian ; 2) Brand Image secara parsial 

berpengaruh positif dan signifikan terhadap keputusan pembelian ; 3) Kualitas 

Produk secara parsial berpengaruh positif dan signifikan terhadap keputusan 

pembelian ; 4) Social Media Marketing, Bramd Image dan Kualitas Produk secara 

simultan berpengaruh terhadap keputusan pembelian 

Kata Kunci : Social Media Marketing, Brand Image, Kualitas Produk dan 

Keputusan Pembelian 
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ABSTRACT 

Desy Puspita Sari. 202110325062. The Influence of Social Media Marketing, 

Brand Image and Product Quality on the Decision to Purchase Azarine Sunscreen 

on the TikTok Platform. 

The research conducted aims to determine the impact of Social Media Marketing, 

Brand Image and Product Quality on Azarine Sunscreen Purchase Decisions on the 

TikTok Platform. This research is research with a quantitative approach using a 

purposive sampling technique. Involved 112 respondents who were consumers of 

Azarine Sunscreen products at Bhayangkara University, Management Study 

Program Class of 2021. Data processing and hypothesis testing used SPSS 25 

software. The results of the research showed that there were variables that 

influenced each other and did not influence each other as explained below: 1) 

Social Media Marketing does not have a partial and significant effect on purchasing 

decisions; 2) Brand Image partially has a positive and significant effect on 

purchasing decisions; 3) Product quality partially has a positive and significant 

effect on purchasing decisions; 4) Social Media Marketing, Brand Image and 

Product Quality simultaneously influence purchasing decisions. 

Keywords: Social Media Marketing, Brand Image, Product Quality and Purchasing 

Decisions 
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