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ABSTRAK 
 

Dini Khairiah (202110325025). Pengaruh Live Streaming,Persepsi Harga, dan 

Online Customer Review Terhadap Keputusan Pembelian Produk Makeup Wardah 

di Kota Bekasi Timur Pada Platform TikTok Shop. Penelitian ini untuk mengetahui 

pengaruh dari Live Streaming,Persepsi Harga, dan Online Customer Review 

Terhadap Keputusan Pembelian Produk Makeup Wardah di Kota Bekasi Timur 

Pada Platform TikTok Shop.Penelitian ini menggunakan metode Deskriptif 

Kuantitatif. Adapun cara pengumpulan data dengan menggunakan kuesioner yang 

disebar kepada responden yang memenuhi kriteria. Sampel yang digunakan dalam 

dalam penelitian ini sebanyak 100 reponden dengan metode Non Probability 

Sampling serta menggunakkan teknik purposive sampling. Untuk analisis data 

menggunakan teknik analisisi linier berganda dan diuji menggunakan program 

SPSS versi 25. Hasil penelitian menunjukkan bahwa variabel independen Live 

Streaming, Persepsi Harga dan Online Customer Review memiliki pengaruh positif 

dan signifikan terhadap variabel dependen Keputuan Pembelian, variabel Live 

Streaming tidak berpengaruh siginifikan secara parsial, variabel Persepsi Harga dan 

Online Customer Review secara parsial memiliki pengaruh positif dan signifikan 

terhadap Keputusan Pembelian. 

Kata Kunci : Live Streaming, Persepsi Harga, Online Customer Review 
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ABSTRACT 
 

Dini Khairiah (202110325025). The Influence of Live Streaming,Price Perception, 

and Online Customer Reviews on the Purchase Decision of Wardah Makeup 

Products in East Bekasi City on the TikTok Shop Platform. This research is to 

determine the influence of Live Streaming, Price Perception, and Online Customer 

Reviews on the Purchase Decision of Wardah Makeup Products in East Bekasi City 

on the TikTok Shop Platform. The method of data collection is using a questionnaire 

that is distributed to respondents who meet the criteria. The samples used in this 

study were 100 respondents using the Non Probability Sampling method and using 

purposive sampling techniques. For data analysis, multiple linear analysis 

techniques were used and tested using the SPSS version 25 program. The results 

showed that the independent variables of Live Streaming, Price Perception and 

Online Customer Review had a positive and significant influence on the dependent 

variable of Purchase Decision, the variable of Live Streaming had no significant 

effect partially, the variable of Price Perception and Online Customer Review 

partially had a positive and significant influence on Purchase Decision. 

Keywords: Live Streaming, Price Perception, Online Customer Review 
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