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ABSTRAK 

 
Elsa Rosdiana Putri (202110325135) Pengaruh Promosi Dan Kualitas Produk 

Terhadap Keputusan Pembelian Brand Fashion Airlabels Di Summarecon Mall 

Bekasi Melalui Minat Beli Sebagai Variabel Intervaning. Bertujuan untuk mengkaji 

dampak Promosi dan Kualitas Produk Terhadap Keputusan Pembelian, dengan 

mempertimbangkan Minat Beli sebagai variabel mediasi. Penelitian ini menggunakan 

metode kuantitatif, dengan teknik pengambilan sampel (Purposive Sampling), 

melibatkan 119 responden yang pernah melakukan pembelian atau setidaknya 

memiliki minat terhadap produk Air Labels di Summarecon Bekasi. Analisis data 

dilakukan menggunakan perangkat lunak SmartPLS, dengan pengujian Uji Outer 

Model, Uji Inner Model, dan Uji Hipotesis. Hasil penelitian menunjukkan bahwa 

Promosi berpengaruh positif yang signifikan terhadap Minat Beli, kualitas produk 

berpengaruh positif dan signifikan terhadap Minat Beli, promosi berpengaruh 

positif terhadap keputusan pembelian, kualitas produk berpengaruh positif terhadap 

keputusan pembelian, minat beli berpengaruh positif terhadap keputusan 

pembelian, dan minat beli mampu memediasi Promosi terhadap keputusan 

pembelian, serta minat beli tidak mampu memediasi Kualitas produk terhadap 

keputusan pembelian. 

 

Kata Kunci : Promosi, Kualitas Produk, Keputusan Pembelian, Minat Beli 
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ABSTRACT 

 
Elsa Rosdiana Putri (202110325135) The Influence of Promotion and 

Product Quality on Purchasing Decisions for the Airlabels Fashion Brand at 

Summarecon Mall Bekasi Through Purchase Interest as an Intervaning Variable. 

Aims to examine the impact of Promotion and Product Quality on Purchasing 

Decisions, by considering Purchasing Interest as a mediating variable. This 

research used quantitative methods, with a sampling technique (Purposive 

Sampling), involving 119 respondents who had purchased or at least had an interest 

in Air Labels products at Summarecon Bekasi. Data analysis was carried out using 

SmartPLS software, by testing the Outer Model Test, Inner Model Test and 

Hypothesis Test. The research results show that Promotion has a significant 

positive effect on Purchase Interest, product quality has a positive and significant 

influence on Purchase Interest, Promotion has a positive influence on purchasing 

decisions, product quality has a positive influence on purchasing decisions, 

Purchase Interest has a positive influence on Purchase Decisions, and Purchase 

Interest is able to mediate Promotion on Purchase Decisions, and Purchase Interest 

is not able to mediate Product Quality on Purchase Decisions.. 

 

Keywords: Promotion, Product Quality, Purchase Decision, Purchase Interest 
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