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ABSTRAK 

Mutiara Shalsabilla (202110325073). Pengaruh Event  Sponsorship, Digital 

Marketing Dan Brand Awareness Terhadap Keputusan Pembelian Pada Produk 

Emina (Studi Kasus Pada Mahasiswa Universitas Bhayangkara Jakarta Raya). 

Penelitian ini bertujuan untuk mengetahui pengaruh dari Event  Sponsorship, 

Digital Marketing Dan Brand Awareness Terhadap Keputusan Pembelian Pada 

Produk Emina. Penelitian ini menggunakan metode Deskriptif Kuantitatif. Adapun 

cara pengumpulan data dengan menggunakan kuesioner yang disebar kepada 

responden yang memenuhi kriteria. Sampel yang digunakan dalam penelitian ini 

sebanyak 100 responden dengan metode Non Probability Sampling serta 

menggunakan teknik purposive sampling. Untuk analisis data menggunakan 

Teknik analisis regresi linear berganda dan diuji menggunakan program SPSS versi 

25. Hasil penelitian menunjukan bahwa variabel independen Event  Sponsorship, 

Digital Marketing dan Brand Awareness secara simultan berpengaruh dan 

signifikan terhadap variabel depeneden Keputusan pembelian, variabel Event  

Sponsorship dan Brand Awareness secara parsial memiliki pengaruh dan signifikan 

terhadap variabel Keputusan Pembelian, sedangkan variabel Digital Marketing 

secara parsial tidak berpengaruh signifikan terhadap variabel Keputusan Pembelian. 

Kata Kunci: Event  Sponsorship, Digital Marketing, Brand Awareness, Keputusan 

Pembelian 
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ABSTRACT 

Mutiara Shalsabilla (202110325073). The Influence of Event Sponsorship, Digital 

Marketing, and Brand Awareness on Purchase Decisions of Emina Products (A 

Case Study of Students at Universitas Bhayangkara Jakarta Raya). This study aims 

to examine the influence of Event Sponsorship, Digital Marketing, and Brand 

Awareness on the purchase decisions of Emina products. This research uses a 

Quantitative Descriptive method. Data collection was done using a questionnaire 

distributed to respondents who met the criteria. The sample used in this study 

consists of 100 respondents, with a Non-Probability Sampling method and 

purposive sampling technique. For data analysis, Multiple Linear Regression 

Analysis was used and tested with SPSS version 25. The results of the study show 

that the independent variables Event Sponsorship, Digital Marketing, and Brand 

Awareness simultaneously have a significant effect on the dependent variable, 

Purchase Decision. The variables of Event Sponsorship and Brand Awareness, 

when considered separately, have a partial and significant effect on the Purchase 

Decision variable, while the Digital Marketing variable, when considered 

separately, does not have a significant effect on the Purchase Decision variable. 

Keywords: Event Sponsorship, Digital Marketing, Brand Awareness, Purchase 

Decision 
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