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ABSTRAK

Nafia. 202110325094. Media Sosial dan Kesadaran Merek terhadap Citra Merek
dan Dampaknya pada Keputusan Pembelian Produk McDonald’s di Jaboedetabek.
Penelitian ini bertujuan untuk mengkaji pengaruh media sosial dan kesadaran
merek terhadap citra merek dan dampaknya pada keputusan pembelian produk
McDonald's di Jabodetabek. Penelitian ini menggunakan metodologi kuantitatif,
dengan alat analisis SEM, alat bantu SmartPLS 4.0. Sampel penelitian berjumlah
105 responden. Data primer diperoleh melalui penyebaran kuesioner yang diisi oleh
pelanggan produk McDonald's. Hasil penelitian ini adalah: 1) Media sosial
berdampak positif dan signifikan terhadap citra merek; 2) Kesadaran merek
berdampak positif dan signifikan terhadap citra merek; 3) Media sosial berdampak
positif dan signifikan terhadap keputusan pembelian; 4) Kesadaran merek
berdampak positif dan signifikan terhadap keputusan pembelian; 5) Citra merek
berdampak positif dan signifikan terhadap keputusan pembelian.

Kata Kunci: Media Sosial, Kesadaran Merek, Citra Merek dan Keputusan
Pembelian.
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ABSTRACT

Nafia. 202110325094. Social Media and Brand Awareness on Brand Image and its
Impact on Purchasing Decisions for McDonald's Products in Jaboedetabek. This
study aims to examine the effect of social media and brand awareness on brand
image and its impact on purchasing decisions for McDonald's products in
Jabodetabek. This research uses quantitative methodology, with SEM analysis
tools, SmartPLS 4.0 tools. The research sample amounted to 105 respondents.
Primary data was obtained through distributing questionnaires filled out by
McDonald's product customers. The results of this study are: 1) Social media has a
positive and significant impact on brand image; 2) Brand awareness has a positive
and significant impact on brand image; 3) Social media has a positive and
significant impact on purchasing decisions; 4) Brand awareness has a positive and
significant impact on purchasing decisions; 5) Brand image has a positive and
significant impact on purchasing decisions.

Keywords: Social Media, Brand Awareness, Brand Image and Purchasing
Decisions.
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