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ABSTRAK

Rizgia Naurah Zulfahra 202110325336. Pengaruh Promosi,Harga, dan Kualitas
Pelayanan Terhadap Kepuasan Pelanggan Coffee Sedotmen di Bekasi Utara
Penelitian ini bertujuan untuk mengetahui Secara parsial dan stimultan dari variabel
indepen (bebas) yaitu promosi (X1), Harga (Xz), dan Kualitas Pelayanan (X3) serta
variabel dependen (terikat) yaitu Kepuasan Pelanggan (Y). Penelitian ini
menggunakan metode kuantitatif dengan pengambilan sampel teknik Convenience
Sampling dengan rumus Lemeshow. Dalam penelitian ini populasi diambil dari
pelanggan Coffee Sedotmen dengan jumlah sampel 100 responden. Penelitian ini
melakukan pengujian menggunakan Software SPSS versi 26. Hasil penelitian
menunjukkan bahwa secara parsial dan simultan promosi, harga, dan kualitas
pelayanan berpengaruh signifikan terhadap kepuasan pelanggan. Sementara itu
hasil uji koefisiensi determinasi menunjukkan bahwa kepuasan pelanggan dapat
dijelaskan oleh variabel prokosi, harga dan kepuasan pelayanan sebesar 47%.

Kata Kunci : Promosi, Harga, Kualitas Pelayanan, Kepuasan Pelanggan
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ABSTRACT

Rizgia Naurah Zulfahra 202110325336. The Effect of Promotion, Price, and
Service Quality on Customer Satisfaction at Coffee Sedotmen in North Bekasi

This study aims to determine partially and simultaneously the independent
variables (free), namely promotion (X1), Price (X2), and Service Quality (X3) and
the dependent variable (bound) namely Customer Satisfaction (Y). This study uses
a quantitative method with Convenience Sampling technique sampling with the
Lemeshow formula. In this study, the population was taken from Coffee Sedotmen
customers with a sample size of 100 respondents. This study conducted testing using
SPSS Software version 26. The research results indicate that both partially and
simultaneously, promotion, price, and service quality have a significant effect on
customer satisfaction. Meanwhile, the results of the coefficient of determination test
show that customer satisfaction can be explained by the variables of promotion,
price, and service quality by 47%.

Keywords: Promotion, Price, Service Quality, Customer Satisfaction
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