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ABSTRAK

Di tengah persaingan ketat pasar smartphone, Apple tetap menjadi pilihan
utama konsumen premium berkat citra merek yang kuat, inovasi teknologi, dan
status sosial yang melekat pada produknya. Penelitian ini bertujuan untuk
menganalisis pengaruh brand image, status sosial, dan harga terhadap
keputusan pembelian smartphone Apple di Bekasi Utara, serta mengeksplorasi
perbandingan berdasarkan gender.

Penelitian ini menggunakan pendekatan kuantitatif dengan metode Partial
Least Square (PLS) dan melibatkan 130 responden yang dipilih secara
accidental sampling. Hasil analisis menunjukkan bahwa ketiga variabel
memiliki pengaruh signifikan terhadap keputusan pembelian. Brand image
menjadi faktor paling dominan, diikuti oleh status sosial dan harga, yang
mencerminkan daya tarik iPhone sebagai simbol status dan kualitas. Studi juga
menemukan bahwa perbedaan pengaruh berdasarkan gender tidak signifikan
secara statistik.

Kesimpulannya, keputusan pembelian iPhone didorong oleh kombinasi brand
image, status sosial, dan harga, dengan brand image sebagai faktor utama.
Temuan ini memberikan rekomendasi bagi Apple untuk terus memperkuat citra
merek dan daya saing produk di pasar premium.

Kata Kunci: Brand Image, Status Sosial, Harga, Keputusan Pembelian,
Smartphone Apple.
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ABSTRACT

In the highly competitive smartphone market, Apple has consistently maintained its
position as a preferred brand among premium consumers due to its strong brand
image, innovative technology, and the social prestige associated with its products.
This study aims to examine the influence of brand image, social status, and price
on purchase decisions for Apple smartphones in North Bekasi, while also exploring
potential differences based on gender.

A quantitative approach was employed using the Partial Least Square (PLS)
method to analyze data collected from 130 respondents selected through accidental
sampling. The findings indicate that all three variables significantly impact
purchase decisions. Among these, brand image is identified as the most influential
factor, followed by social status and price, underscoring the role of iPhones as both
status symbols and high-quality products. Gender-based analysis revealed no
statistically significant differences in the influence of these factors.

In conclusion, the purchase decision for Apple smartphones is predominantly
influenced by a combination of brand image, social status, and price, with brand
image serving as the primary determinant. These results provide valuable insights
for Apple to reinforce its brand image and marketing strategies to sustain its
competitiveness in the premium market segment.

Keywords: Brand Image, Social Status, Price, Purchase Decision, Apple
Smartphone.
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