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ABSTRAK 

 

Syifa Fauziah 202110325115. Pengaruh Social Media Marketing dan Product 

Bundling Terhadap Keputusan Pembelian Melalui Brand Awareness Sebagai 

Variabel Intervening (Studi Kasus Fakultas Ekonomi & Bisnis Universitas 

Bhayangkara Jakarta Raya). 

Penelitian bertujuan untuk menyelidiki dampak social media marketing dan 

product bundling terhadap keputusan pembelian melalui brand awareness. 

Penelitian ini menggunakan metode dengan pendekatan kuantitatif dengan teknik 

puposive sampling, dengan melibatkan 112 responden yang merupakan konsumen 

Hand & Body Lotion Vaseline di lingkungan Fakultas Ekonomi & Bisnis 

Universitas Bhayangkara Jakarata Raya. Data dianalisis menggunakan program 

SmartPLS Versi 4.0. Hasil penelitian ini menunjukkan bahwa seluruh variabel 

saling berpengaruh, seperti yang dijelaskan berikut ini: 1) Social Media Marketing 

berpengaruh siginifikan terhadap keputusan pembelian; 2) Product Bundling 

berpengaruh dan positif dan signifikan terhadap keputusan pembelian ; 3) Social 

Media Marketing berpengaruh positif dan signifikan terhadap Brand Awareness; 4) 

Product Bundling berpengaruh positif dan signifikan terhadap Brand Awareness; 

5) Brand Awareness berpengaruh positif dan signifikan terhadap keputusan 

pembelian ; 6) Social Media Marketing berpengaruh siginifikan terhadap keputusan 

pembelian melalui Brand Awareness; 7) Product Bundling berpengaruh siginifikan 

terhadap keputusan pembelian melalui Brand Awareness. 

Kata Kunci : Social Media Marketing, Product Bundling, Brand Awareness,  

Keputusan Pembelian, Vaseline 
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ABSTRACT 

Syifa Fauziah 202110325115. The Influence of Social Media Marketing and 

Product Bundling on Purchasing Decisions Through Brand Awareness as an 

Intervening Variable (Case Study of the Faculty of Economics & Business, 

Bhayangkara University, Jakarta Raya). 

The study aims to investigate the impact of social media marketing and product 

bundling on purchasing decisions through brand awareness. This study uses a 

quantitative approach method with a purposive sampling technique, involving 112 

respondents who are consumers of Vaseline Hand & Body Lotion in the Faculty of 

Economics & Business, Bhayangkara University, Jakarta Raya. The data was 

analyzed using the SmartPLS Version 4.0 program. The results of this study show 

that all variables influence each other, as explained below: 1) Social Media 

Marketing has a significant effect on purchasing decisions; 2) Product Bundling 

has a positive and significant effect on purchasing decisions; 3) Social Media 

Marketing has a positive and significant effect on Brand Awareness; 4) Product 

Bundling has a positive and significant effect on Brand Awareness; 5) Brand 

Awareness has a positive and significant effect on purchasing decisions; 6) Social 

Media Marketing has a significant influence on purchasing decisions through 

Brand Awareness; 7) Product Bundling has a significant influence on purchasing 

decisions through Brand Awareness. 

Keywords: Social Media Marketing, Product Bundling, Brand Awareness, 

Purchasing Decision, Vaseline 
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