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ABSTRAK

Dewi Cantika Hikmah Ulkhusna. 202110325173. Pengaruh Kredibilitas
Konten TikTok, Brand Trust dan Brand Image Butik By Diara Terhadap Minat Beli
Followers (Survei pada akun @by.diaraofficial).

Penelitian ini bertujuan untuk menganalisis pengaruh dari kredibilitas
konten TikTok, brand trust, dan brand image terhadap minat beli followers
@by.diaraofficial. Penelitian ini dilatarbelakangi oleh maraknya penggunaan media
sosial sebagai sarana promosi, khususnya TikTok, yang dinilai memiliki kekuatan
dalam membentuk persepsi dan keputusan konsumen. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode survei melalui penyebaran kuesioner kepada
para pengikut akun @by.diaraofficial. Teknik pengambilan sampel yang digunakan
adalah purposive sampling dengan rumus Lemeshow untuk menentukan jumlah
sampel. Data yang diperoleh dianalisis menggunakan analisis regresi linear
berganda melalui bantuan software SPSS. Hasil penelitian ini diharapkan dapat
memberikan kontribusi dalam strategi pemasaran digital, khususnya dalam
membangun citra merek dan kepercayaan konsumen melalui konten media sosial.

Kata Kunci: Kredibilitas Konten 7ikTok, Brand Trust, Brand Image, Minat Beli.
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ABSTRACT

Dewi Cantika Hikmah Ulkhusna. 202110325173. The Influence of
TikTok Content Credibility, Brand Trust and Brand Image of By Diara Boutique on
Followers' Purchase Interest (Survey on @by.diaraofficial account).

This study aims to analyze the influence of TikTok content credibility,
brand trust, and brand image on the purchase intention of @by.diaraofficial
followers. The background of this research is the increasing use of social media as
a promotional tool, particularly TikTok, which is considered effective in shaping
consumer perception and decision-making. This research employs a quantitative
approach using a survey method by distributing questionnaires to followers of the
@by.diaraofficial account. The sampling technique applied is purposive sampling,
and the sample size is determined using the Lemeshow formula. The collected data
were analyzed using multiple linear regression analysis with the help of SPSS
software. The results of this study are expected to contribute to digital marketing
strategies, especially in building brand image and consumer trust through social
media content.

Keywords: TikTok Content Credibility, Brand Trust, Brand Image, Purchase
Intention, Multiple Linear Regression
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