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ABSTRAK 

Dwi Ariyanto 202110325237. Pengaruh Kualitas Produk Dan Promosi Terhadap 

Keputusan Pembelian Sepatu Ventela Di Marketplace Shopee (Generasi Z di 

Tambun Selatan).  

Penelitian yang di lakukan bertujuan untuk mengetahui secara parsial dan simultan 

yaitu kualitas produk, promosi terhadap keputusan pembelian di marketplace 

shopee. Penelitian ini menggunkan pendekatan kuantitatif dengan teknik 

pengambilan sampel purposive sampling yang dihitung menggunakan rumus Hair 

et al. Populasi dalam penelitian ini terdiri dari konsumen sepatu ventela 

dimarketplace shopee pada generasi Z ditambun selatan dengan sampel 100 

responden. Pengolahan data dan pengujian hipotesis dilakukan dengan 

menggunakan software SPSS versi 30. Hasil penelitian ini menunjukan bahwa  

kualitas produk secara parsial berpengaruh positif signifikan terhadap keputusan 

pembelian. Promosi secara parsial berpengaruh positif signifikan terhadap 

keputusan pembelian. Hasil uji simultan menunjukan bahwa kualitas produk dan 

promosi secara silmutan berpengaruh positif signifikan terhadap keputusan 

pembelian. 

 

Kata Kunci: Kualitas produk, promosi terhadap keputusan pembelian 
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ABSTRACT 

Dwi Ariyanto 202110325237. The Influence of Product Quality, Promotion on 

Purchasing Decisions for Ventela Shoes in the Shopee Marketplace (Generation Z 

in South Tambun).  

The research conducted aims to determine simultaneously and partially, namely 

product quality, promotion on purchasing decisions in the Shopee marketplace. 

This study uses a quantitative approach with a purposive sampling technique 

calculated using the Hair et al. formula. The population in this study consisted of 

consumers of Ventela shoes in the Shopee marketplace in Generation Z in South 

Tambun with a sample of 100 respondents. Data processing and hypothesis testing 

were carried out using SPSS software version 30. The results of this study indicate 

that product quality partially has a significant positive effect on purchasing 

decisions. Promotion partially has a significant positive effect on purchasing 

decisions. The results of the simultaneous test show that product quality and 

promotion simultaneously have a significant positive effect on purchasing 

decisions. 

 

Keywords: Product quality, promotion on purchasing decisions.  
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