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ABSTRAK

Fadya Dwi Istiningrum, 202110325241. Pengaruh Desain Produk, Harga, dan
Kualitas Produk Terhadap Keputusan Pembelian Masker Clay Stick Skintific Pada

Platform E-Commerce Shopee Di Bekasi Utara.

Penelitian ini bertujuan untuk mengetahui pengaruh desain produk, harga, dan
kualitas produk terhadap keputusan pembelian masker clay stick skintific melalui
e-commerce Shopee di Bekasi Utara. Metode penelitian yang digunakan adalah
kuantitatif dengan penyebaran kuesioner kepada 96 responden yang berdomisili di
Bekasi Utara dan pernah membeli produk tersebut. Data dianalisis menggunakan
bantuan software SPSS. Hasil penelitian menunjukkan bahwa ketiga variabel
independen berpengaruh positif dan signifikan terhadap keputusan pembelian, baik
secara parsial maupun simultan. Temuan ini mengindikasikan pentingnya
perusahaan untuk mempertimbangkan aspek desain, harga, dan kualitas dalam
strategi pemasaran produk skincare di platform digital.

Kata Kunci:  Desain Produk, Harga, Kualitas Produk, Keputusan Pembelian,

Skintific, E-Commerce.



ABSTRACT

Fadya Dwi Istiningrum, 202110325241. The Influence of Product Design, Price,
and Product Quality on Purchase Decisions of Skintific Clay Stick Mask on the

Shopee E-Commerce Platform in North Bekasi.

This study aims to determine the influence of product design, price, and product
quality on the purchase decision of Skintific clay stick masks through the Shopee e-
commerce platform in North Bekasi. The research method used is quantitative, with
questionnaires distributed to 96 respondents who reside in North Bekasi and have
purchased the product. The data were analyzed using SPSS software. The results of
the study indicate that all three independent variables have a positive and
significant effect on purchase decisions, both partially and simultaneously. These
findings highlight the importance for companies to consider aspects of design,
price, and quality in their skincare product marketing strategies on digital
platforms.

Keywords: Product Design, Price, Product Quality, Purchase Decision,

Skintific, E-commerce.
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