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ABSTRAK 

 

Fatah Al Munawar, 202110325131. Pengaruh Kualitas Produk, Harga, dan Lokasi 

Terhadap Minat Beli Ulang. (Studi Pada Konsumen Kopi Nako Summarecon 

Bekasi). Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, 

harga, dan lokasi terhadap minat beli ulang pada konsumen Kopi Nako 

Summarecon Bekasi. Latar belakang penelitian ini didasari oleh semakin ketatnya 

persaingan bisnis coffee shop, yang menuntut pelaku usaha untuk terus 

meningkatkan kualitas produk, menentukan harga yang tepat, serta memilih lokasi 

strategis guna mempertahankan loyalitas pelanggan. Penelitian ini menggunakan 

metode kuantitatif dengan pendekatan deskriptif. Teknik pengumpulan data 

dilakukan melalui penyebaran kuesioner kepada 126 responden yang pernah 

membeli produk di Kopi Nako Summarecon Bekasi. Analisis data dilakukan 

menggunakan uji regresi linier berganda melalui perangkat lunak Statistical 

Product and Service Solutions (SPSS) versi 26. Hasil penelitian menunjukkan 

bahwa kualitas produk dan harga dan Lokasi berpengaruh positif dan signifikan 

terhadap minat beli ulang. Secara simultan, ketiga variabel tersebut berpengaruh 

signifikan positif dan signifikan terhadap minat beli ulang. Penelitian ini diharapkan 

dapat menjadi referensi bagi pelaku usaha coffee shop dalam merancang strategi 

pemasaran yang lebih tepat untuk meningkatkan loyalitas pelanggan. 

Kata Kunci: Kualitas Produk, Harga, Lokasi, Minat Beli Ulang, Coffee Shop. 
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ABSTRACT 

 

Fatah Al Munawar, 202110325131. The Influence of Product Quality, Price, and 

Location on Repurchase Intention (A Study on Consumers of Kopi Nako 

Summarecon Bekasi). This study aims to examine the influence of product quality, 

price, and location on repurchase intention among consumers of Kopi Nako 

Summarecon Bekasi. The background of this research is based on the increasingly 

intense competition in the coffee shop industry, which requires business owners to 

continuously improve product quality, determine appropriate pricing, and choose 

strategic locations in order to maintain customer loyalty. This research employs a 

quantitative method with a descriptive approach. Data were collected through 

questionnaires distributed to 126 respondents who had previously made purchases 

at Kopi Nako Summarecon Bekasi. Data analysis was carried out using multiple 

linear regression with the Statistical Product and Service Solutions (SPSS) software 

version 26. The results show that product quality, price, and location have a positive 

and significant influence on repurchase intention. Simultaneously, these three 

variables also have a significant and positive effect on repurchase intention. This 

study is expected to serve as a reference for coffee shop business owners in 

designing more targeted marketing strategies to enhance customer loyalty. 

Keywords: Product Quality, Price, Location, Repurchase Intention, Coffee Shop 
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