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ABSTRAK 

Ferdiyan Hamdi. 202110325242. Pengaruh Harga, Kualitas Produk dan Electronic 

Word Of Mouth Terhadap Minat Beli Ulang Konsumen Pada Produk Kopi Keliling 

Merek Sejuta Jiwa di Desa Wanajaya, Kabupaten Bekasi 

Penelitian ini bertujuan untuk menganalisis pengaruh Harga, Kualitas Produk, dan 

Electronic Word of Mouth (e-WOM) terhadap Minat Beli Ulang konsumen pada 

produk Kopi Keliling merek Sejuta Jiwa di Desa Wanajaya, Kabupaten Bekasi. 

Pendekatan kuantitatif digunakan dalam penelitian ini dengan metode analisis 

regresi linear berganda. Data dikumpulkan melalui kuesioner daring yang 

disebarkan kepada 114 responden yang pernah membeli produk tersebut. Hasil 

penelitian menunjukkan bahwa secara parsial, variabel Harga, Kualitas Produk, dan 

e-WOM berpengaruh positif dan signifikan terhadap Minat Beli Ulang. Secara 

simultan, ketiga variabel tersebut juga memberikan pengaruh signifikan terhadap 

keputusan konsumen untuk melakukan pembelian ulang. Temuan ini menegaskan 

bahwa strategi penetapan harga, peningkatan kualitas produk, dan pengelolaan 

informasi konsumen melalui media digital memainkan peran penting dalam 

mendorong minat konsumen untuk membeli kembali produk yang sama. 

Kata Kunci: Harga, Kualitas Produk, Electronic Word of Mouth, Minat Beli 

Ulang, Kopi Keliling. 
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ABSTRACT 

Ferdiyan Hamdi. 202110325242. The Influence of Price, Product Quality, and 

Electronic Word of Mouth on Consumers’ Repurchase Intention of Mobile Coffee 

Products under the "Sejuta Jiwa" Brand in Wanajaya Village, Bekasi Regency. 

This study aims to analyze the influence of Price, Product Quality, and Electronic 

Word of Mouth (e-WOM) on Repurchase Intention among consumers of the mobile 

coffee brand "Sejuta Jiwa" in Wanajaya Village, Bekasi Regency. A quantitative 

approach was applied using multiple linear regression analysis. Data were 

collected via online questionnaires distributed to 114 respondents who had 

purchased the product. The findings reveal that Price, Product Quality, and e-WOM 

each have a positive and significant partial effect on Repurchase Intention. 

Simultaneously, the three variables also show a significant combined influence on 

consumers' decisions to repurchase. These results emphasize the importance of 

appropriate pricing, consistent product quality, and managing consumer feedback 

through digital platforms in encouraging repeated purchase behavior. 

Keywords: Price, Product Quality, Electronic Word of Mouth, Repurchase 

Intention, Mobile Coffee. 
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