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ABSTRAK
Penclitian ini berujuan untuk mengetahui pengaruh promosi, harga, five shoppling
dan kepuasin pelanggan terhadap loyalitas pelunggan TikTok Shop di Bekosi Utara.
Melode yang digunokan adaloh  pendekatan  kvantitatif dengon survei 100
responden, dan data dianalisis menggunakan SmartPLS. Hasil menunjukkon bahwa
promoesi tidok berpengaruh signifikan terhadop loyalitas pelanggan, horgn tidak
berpengaruh terhadap loyalitas pelonggan, sementara fve shopping berpengaruh
positif dan signifikan terhadop loyolitas pelanggan, kepuasan pelanggan tidak
berpengaruh terhadap loyalitas pelanggan, Penclitian ini diharapkan menjodi acuan
strutegis bagi pelaku bisnis i TikTok Shap dalam meningkatkan loyalitas

pelunggon melalui optimalisasi pengalaman belanga digial,

Kata Kunei: Promosl, arga, Live Shopping, Loyalitas Pelanggan, TikTok Shop
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ABSTRACT
Thiz study aims to determine the effect of promations, prices, five shopping, and
chstomer saifsfaction on cusiomer fovalty o TikTok Shop in North Bekasi, The
method nsed is a guantitative approach with a survey of 100 respondenis, and the
data was analvzed using SmariPLS, The vesulis indicate that promations do not
significantly influence customer lavalty, price does not influence customer lovaliy,
while live shopping has a pasitive and significamt influence on customer fovalty,
and customer satisfaction does not influence customer fovalty. This stwdy s
expected (o serve as a sirategic reference for businesses on TikTok Shop in
enhancing customer fovalty through the optimization of the digital shopping

experience,

Keywords:Promotion, Price, Live Shopping, Customer Satisfaction, Customer

Lovalny, TikTok Shop
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