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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh brand image dan kualitas 

produk terhadap keputusan pembelian melalui minat beli sebagai variabel 

intervening pada varian kosmetik Wardah di kalangan mahasiswa Prodi Manajemen 

Universitas Bhayangkara Jakarta Raya. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei melalui 

penyebaran kuesioner. Teknik pengambilan sampel yang digunakan adalah 

purposive sampling dengan jumlah responden sebanyak 130 orang. Data dianalisis 

menggunakan metode Structural Equation Modeling (SEM) melalui aplikasi 

SmartPLS versi 4. Hasil penelitian menunjukkan bahwa: (1) Brand image 

berpengaruh positif dan signifikan terhadap minat beli, (2) Kualitas produk 

berpengaruh positif dan signifikan terhadap minat beli, (3) Brand image 

berpengaruh positif dan signifikan terhadap keputusan pembelian, (4) Kualitas 

produk berpengaruh positif signifikan terhadap keputusan pembelian, (5) Minat beli 

berpengaruh positif dan signifikan terhadap keputusan pembelian, (6) Brand image 

berpengaruh terhadap keputusan pembelian melalui minat beli, dan (7) Kualitas 

produk berpengaruh terhadap keputusan pembelian melalui minat beli. 

 

Kata Kunci: Brand Image, Kualitas Produk, Minat Beli, Keputusan Pembelian 
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ABSTRAK 

 

This study aims to analyze the influence of brand image and product quality on 

purchasing decisions through purchase intention as an intervening variable on 

Wardah cosmetic variants among Management Study Program students at 

Bhayangkara University, Jakarta Raya. 

The research employs a quantitative approach using a survey method through the 

distribution of questionnaires. The sampling technique used is purposive sampling, 

with a total of 130 respondents. The data were analyzed using Structural Equation 

Modeling (SEM) with the SmartPLS version 4 software. The results indicate that: 

(1) Brand image has a positive and significant effect on purchase intention, (2) 

Product quality has a positive and significant effect on purchase intention, (3) 

Brand image has a positive and significant effect on purchasing decisions, (4) 

Product quality has a positive and significant effect on purchasing decisions, (5) 

Purchase intention has a positive and significant effect on purchasing decisions, (6) 

Brand image influences purchasing decisions through purchase intention, and (7) 

Product quality influences purchasing decisions through purchase intention. 

Keywords: Brand Image, Product Quality, Purchase Intention, Purchasing 

Decision 
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