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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Content Marketing dan E-Marketing
melalui Live Streaming TikTok terhadap Keputusan Pembelian pada pengguna aplikasi TikTok di
Kaliabang, Bekasi. Fenomena perkembangan digital marketing, khususnya melalui platform
TikTok, menunjukkan adanya potensi besar dalam mempengaruhi perilaku konsumen, terutama

melalui fitur live streaming yang interaktif dan real-time.

Penelitian ini menggunakan metode kuantitatif dengan pendekatan survei. Data dikumpulkan
melalui penyebaran kuesioner kepada 100 responden pengguna TikTok di wilayah Kaliabang,
Bekasi. Teknik analisis data yang digunakan adalah Structural Equation Modeling (SEM) dengan

bantuan software SmartPLS versi 4.

Hasil penelitian menunjukkan bahwa Content Marketing berpengaruh positif dan signifikan
terhadap Live Streaming, begitu pula E-Marketing terhadap Live Streaming. Selain itu, Live
Streaming terbukti memiliki pengaruh yang signifikan terhadap Keputusan Pembelian. Temuan
ini memperkuat bahwa strategi pemasaran melalui konten yang relevan dan pendekatan digital
secara langsung mampu meningkatkan efektivitas promosi dan mendorong keputusan pembelian

konsumen.

Penelitian ini memberikan implikasi bagi para pelaku bisnis dan pemasar digital agar lebih
memaksimalkan fitur live streaming serta menyusun strategi content marketing dan e-marketing

yang menarik dan tepat sasaran.
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ABSTRACT

This study aims to determine the influence of Content Marketing and E-Marketing through
TikTok Live Streaming on Purchase Decisions among TikTok users in Kaliabang, Bekasi. The
growing phenomenon of digital marketing, particularly through the TikTok platform, demonstrates
its significant potential for influencing consumer behavior, particularly through its interactive and

real-time live streaming feature.

This study employed a quantitative method with a survey approach. Data were collected by
distributing questionnaires to 100 TikTok user respondents in the Kaliabang area of Bekasi. The
data analysis technique used was Structural Equation Modeling (SEM) with the assistance of
SmartPLS version 4 software.

The results show that Content Marketing has a positive and significant effect on Live Streaming,
and E-Marketing also has a significant effect on Live Streaming. Furthermore, Live Streaming has
been shown to have a significant influence on Purchase Decisions. These findings reinforce the
belief that marketing strategies through relevant content and a direct digital approach can

increase promotional effectiveness and drive consumer purchase decisions.

This study provides implications for businesses and digital marketers to further optimize the live
streaming feature and develop engaging and targeted content marketing and e-marketing

strategies.
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