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ABSTRAK 

Khansa Aufa Fitriyah. 202110325269. Pengaruh Kualitas Produk, Harga, 

dan Influencer Marketing terhadap Keputusan Pembelian Skincare Avoskin (Studi 

Kasus pada Konsumen Sociolla Summarecon Mall Bekasi).  

Penelitian ini menggunakan metode kuantitatif dengan pendekatan survei, 

data dikumpulkan melalui kuesioner yang disebarkan kepada 102 responden yang 

pernah melakukan pembelian skincare Avoskin di Sociolla Summarecon Mall 

Bekasi. Analisis data dilakukan dengan regresi linear berganda menggunakan 

bantuan perangkat lunak SPSS versi 26 untuk menguji hubungan antar variabel 

secara parsial maupun simultan. Hasil penelitian menunjukkan bahwa kualitas 

produk (thitung = 5,289, sig. = 0,000), harga (nilai t = 2,236, sig. = 0,028), dan 

influencer marketing (thitung = 7,106, sig. = 0,000) masing-masing memiliki 

pengaruh positif dan signifikan terhadap keputusan pembelian. Selain itu, ketiga 

variabel tersebut secara simultan juga berpengaruh signifikan terhadap keputusan 

pembelian konsumen (fhitung = 35,673, sig. = 0,000). Nilai koefisien determinasi 

(R²) menunjukkan bahwa 50,7% variasi keputusan pembelian dapat dijelaskan oleh 

ketiga variabel independen tersebut. Penelitian ini diharapkan dapat memberikan 

kontribusi teoritis dan praktis bagi perusahaan dalam menyusun strategi pemasaran 

yang lebih tepat sasaran, relevan dengan kebutuhan pasar, dan mampu 

meningkatkan daya saing produk di tengah kompetisi industri yang semakin 

kompetitif. 

Kata Kunci: Kualitas Produk, Harga, Influencer Marketing, Keputusan Pembelian, 

Skincare Avoskin. 
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ABSTRACT 

Khansa Aufa Fitriyah. 202110325269. The Influence of Product Quality, 

Price, and Influencer Marketing on Purchasing Decisions of Avoskin Skincare (A 

Case Study on Consumers at Sociolla Summarecon Mall Bekasi). 

The research employed a quantitative method with a survey approach. Data 

were collected through questionnaires distributed to 102 respondents who had 

previously purchased Avoskin skincare products at the specified location. The data 

were analyzed using multiple linear regression with the assistance of SPSS version 

26 to examine both partial and simultaneous relationships between variables. The 

results indicate that product quality (t-value = 5.289, sig. = 0.000), price (t-value 

= 2.236, sig. = 0.028), and influencer marketing (t-value = 7.106, sig. = 0.000) 

each have a positive and significant effect on purchase decisions. Furthermore, 

these three variables simultaneously have a significant influence on consumer 

purchasing decisions (f-value = 35.673, sig. = 0.000). The coefficient of 

determination (R²) indicates that 50.7% of the variation in purchasing decisions 

can be explained by the three independent variables. This study is expected to 

provide both theoretical and practical contributions for companies in developing 

marketing strategies that are more targeted, aligned with market needs, and 

capable of enhancing product competitiveness in an increasingly competitive 

industry. 

Keywords: Product Quality, Price, Influencer Marketing, Purchasing Decision, 

Avoskin Skincare. 
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