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ABSTRAK 

Muhammad Faisal Kresnadi 202110325255. Pengaruh Kualitas Produk, Harga, 

dan Promosi Terhadap Keputusan Pembelian Sabun Cuci Muka Kahf (Studi Kasus 

di Watsons Summarecon Mall Bekasi). 

 

Penelitian yang dilakukan ini bertujuan untuk mengetahui pengaruh kualitas 

produk, harga, dan promosi terhadap keputusan pembelian sabun cuci muka Kahf 

di Watsons Summarecon Mall Bekasi. Penelitian ini menggunakan metode 

kuantitatif dengan pendekatan survei. Data dikumpulkan melalui penyebaran 

kuesioner kepada 85 responden yang merupakan konsumen pria berusia 17–30 

tahun yang pernah membeli produk Kahf di lokasi penelitian. Analisis data 

dilakukan menggunakan uji regresi linier berganda dengan bantuan software SPSS 

versi 25. Hasil penelitian menunjukkan bahwa secara parsial maupun simultan, 

variabel kualitas produk, harga, dan promosi berpengaruh positif dan signifikan 

terhadap keputusan pembelian. Kualitas produk memiliki pengaruh paling dominan 

dibandingkan variabel lainnya. Nilai koefisien determinasi (Adjusted R²) sebesar 

0,443 menunjukkan bahwa 44,3% variasi keputusan pembelian dapat dijelaskan 

oleh ketiga variabel tersebut, sedangkan sisanya dipengaruhi oleh faktor lain di luar 

model. 

 

Kata Kunci: Kualitas Produk, Harga, Promosi, dan Keputusan Pembelian. 
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ABSTRACT 

Muhammad Faisal Kresnadi 202110325255. The Influence of Product Quality, 

Price, and Promotion on Purchasing Decisions of Kahf Facial Wash (Case Study 

at Watsons Summarecon Mall Bekasi). 

 

The research conducted aims to determine the influence of product quality, price, 

and promotion on the decision to purchase Kahf facial wash soap case study at 

Watsons Summarecon Mall Bekasi. This study uses a quantitative method with a 

survey approach. Data were collected by distributing questionnaires to 85 

respondents who were male consumers aged 17–30 years who had purchased Kahf 

products at the research location. Data analysis was carried out using multiple 

linear regression tests with the help of SPSS software version 25. The results of the 

study showed that partially and simultaneously, the variables of product quality, 

price, and promotion had a positive and significant effect on purchasing decisions. 

Product quality has the most dominant influence compared to other variables. The 

coefficient of determination (Adjusted R²) value of 0.443 indicates that 44.3% of the 

variation in purchasing decisions can be explained by these three variables, while 

the rest is influenced by other factors outside the model. 

 

Keywords: Product Quality, Price, Promotion, and Purchasing Decisions. 
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