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ABSTRAK

Nurmala, 202110325302. Pengaruh Celebrity endorsement, Sosial Media
Marketing, dan Kualitas Produk Terhadap keputusan pembelian pada Skincare
lokal Wardah

Penelitian ini bertujuan untuk mengetahui Pengaruh Celebrity endorsement,
Sosial Media Marketing, dan Kualitas Produk Terhadap keputusan pembelian pada
Skincare lokal Wardah, Jenis penelitian yang dilakukan adalah kuantitatif dengan
metode non-probability sampling dengan teknik purposive sampling. Populasi
dalam penelitian ini adalah mahasiswa program studi manajamen Universitas
Bhayangkara Jakarta Raya dengan sampel 100 responden. Untuk analisis data
menggunakan teknik analisis regresi linear berganda dan diuji menggunakan
program SPSS versi 25. Berdasarkan hasil dari penelitian ini, dalam variabel
Celebrity endorsement, Sosial Media Marketing dan Kualitas produk memiliki
pengaruh positif dan signifikan terhadap keputusan pembelian.

Kata Kunci : Celebrity endorsement, Sosial Media Marketing, dan Kualitas Produk
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ABSTRACT

Nurmala, 202110325302. The Influence of Celebrity endorsements, Social
Media Marketing, and Product Quality on Purchase Decisions at Wardah Local
Skincare

This study aims to determine the Influence of Celebrity endorsement, Social
Media Marketing, and Product Quality on the purchase decision of local Skincare
Wardah, The type of research conducted is quantitative with a non-probability
sampling method with a purposive sampling technique. The population in this study
is students of the management study program of Bhayangkara University, Greater
Jakarta with a sample of 100 respondents. For data analysis, multiple linear
regression analysis techniques were used and tested using the SPSS version 25
program. Based on the results of this study, in the variables of Celebrity
endorsement, Social Media Marketing and Product Quality have a positive and
significant influence on purchase decisions.

Keywords : Celebrity endorsement, Social Media Marketing, and Product Quality
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