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ABSTRAK

Nurul Syah Nasyid Firdauzy. 202110325387. Pengaruh Brand Image,
Harga, Online Customer Review Terhadap Keputusan Pembelian Produk Sepatu
Adidas di Shopee

Penelitian ini bertujuan untuk menganalisis pengaruh brand image, harga,
dan online customer review terhadap keputusan pembelian produk sepatu merek
Adidas melalui platform Shopee. Latar belakang penelitian ini didasari oleh
meningkatnya persaingan dalam industri sepatu olahraga serta fenomena tingginya
minat konsumen terhadap produk Adidas. Penelitian dilakukan dengan pendekatan
kuantitatif melalui penyebaran kuesioner kepada 171 responden yang merupakan
mahasiswa Prodi Manajemen Angkatan 2021 Universitas Bhayangkara Jakarta
Raya yang pernah membeli sepatu Adidas. Variabel independen dalam penelitian
ini adalah brand image (X1), harga (X2), dan online customer review (X3),
sedangkan variabel dependen adalah keputusan pembelian (). Teknik analisis data
menggunakan regresi linear berganda dengan pengujian hipotesis secara parsial (uji
t), simultan (uji F), dan koefisien determinasi (R2). Hasil penelitian menunjukkan
bahwa brand image, harga, dan online customer review berpengaruh secara
signifikan baik secara parsial maupun simultan terhadap keputusan pembelian
sepatu Adidas di Shopee. Penelitian ini memberikan kontribusi praktis bagi pelaku
bisnis dalam meningkatkan daya saing produk melalui penguatan brand image,
penetapan harga yang kompetitif, serta pengelolaan ulasan konsumen secara online.

Kata Kunci: Brand Image, Harga, Online Customer Review, Keputusan
Pembelian, Adidas, Shopee.
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ABTRACT

Nurul Syah Nasyid Firdauzy. 202110325387. The Influence of Brand Image,
Price, and Online Customer Reviews on the Purchase Decision of Adidas Shoes on
Shopee.

This study aims to analyze the influence of brand image, price, and online
customer reviews on the purchasing decision of Adidas shoes through the Shopee
platform. The research is motivated by the increasing competition in the sports
footwear industry and the high level of consumer interest in Adidas products. A
quantitative approach was employed by distributing questionnaires to 171
respondents, who are Management Study Program students from the 2021 cohort
at Universitas Bhayangkara Jakarta Raya and have purchased Adidas shoes. The
independent variables in this study are brand image (X1), price (X2), and online
customer review (X3), while the dependent variable is purchasing decision (Y).
Data analysis techniques used include multiple linear regression with hypothesis
testing conducted through partial test (t-test), simultaneous test (F-test), and the
coefficient of determination (R?). The results show that brand image, price, and
online customer reviews have a significant influence, both partially and
simultaneously, on the purchasing decision of Adidas shoes on Shopee. This study
provides practical insights for business practitioners to enhance product
competitiveness by strengthening brand image, setting competitive pricing, and
managing online consumer reviews effectively.

Keywords: Brand Image, Price, Online Customer Review, Purchasing Decision,
Adidas, Shopee.
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