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ABSTRAK

Purnomo Aryo Wibowo 202110325077. Pengaruh kualitas produk dan digital

marketing terhadap keputusan pembelian aerostreet di Bekasi Utara.

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk dan
digital marketing terhadap keputusan pembelian sepatu Aerostreet di Bekasi Utara.
Latar belakang penelitian ini didasari oleh semakin ketatnya persaingan di industri
sepatu nasional dan pentingnya peran kualitas produk serta strategi pemasaran digital
dalam mempengaruhi keputusan pembelian konsumen. Penelitian ini menggunakan
metode kuantitatif dengan teknik purposive sampling. Data dikumpulkan melalui
penyebaran kuesioner kepada 100 responden yang merupakan pembeli sepatu
Aerostreet minimal satu kali dan berdomisili di Bekasi Utara. Analisis data dengan
aplikasi SPSS. Hasil penelitian diharapkan dapat menunjukkan bahwa baik kualitas
produk maupun digital marketing secara parsial maupun simultan berpengaruh positif
dan signifikan terhadap keputusan pembelian. Temuan ini memberikan rekomendasi
kepada Aerostreet agar terus meningkatkan kualitas produk dan efektivitas digital
marketing-nya guna mempertahankan dan meningkatkan keputusan pembelian

konsumen.

Kata kunci: Kualitas Produk, Digital Marketing, Keputusan Pembelian, Aerostreet,
Konsumen Bekasi Utara.
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ABSTRACT

Purnomo Aryo Wibowo 202110325077. The influence of product quality and
digital marketing on purchasing decisions at Aerostreet in North Bekasi.

This study aims to analyze the influence of product quality and digital
marketing on the purchase decision of Aerostreet shoes in North Bekasi. The based on
the increasingly fierce competition in the national shoe industry and the importance
of the role of product quality and digital marketing strategies in influencing consumer
purchasing decisions. This study used quantitative method with a purposive sampling
technique. Data was collected through the distribution of questionnaires to 100
respondents who were buyers of Aerostreet shoes at least once and domiciled in
North Bekasi. Data analysis with SPSS application. The results of the study are
expected to show that both product quality and digital marketing partially and
simultaneously have a positive and significant effect on purchase decisions. These
findings provide recommendations to Aerostreet to continue to improve the quality of
its products and the effectiveness of its digital marketing in order to maintain and

improve consumer purchasing decisions.

Keywords: Product Quality, Digital Marketing, Purchase Decision, Aerostreet, North
Bekasi Consumers.
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