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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pemanfaatan platform media 

sosial Instagram sebagai strategi pemasaran jasa oleh seorang Makeup Artist 

dalam meningkatkan jumlah klien. Studi ini menggunakan pendekatan deskriptif 

kualitatif dengan studi kasus pada akun @RadivaMakeup. Teknik pengumpulan 

data dilakukan melalui wawancara mendalam, observasi, dan dokumentasi. 

Informan terdiri dari 15 responden yang merupakan klien, calon klien, serta tim 

internal RadivaMakeup. Hasil penelitian menunjukkan bahwa penggunaan fitur-

fitur Instagram seperti unggahan konten visual (foto dan video), Instagram Story, 

Reels, Live, serta penggunaan iklan berbayar (ads) dapat meningkatkan visibilitas 

dan kepercayaan calon klien. Selain itu, kehadiran testimoni pelanggan dan 

interaksi yang responsif turut berkontribusi dalam pengambilan keputusan 

konsumen. Secara keseluruhan, Instagram terbukti menjadi media yang efektif 

dalam membangun citra merek dan memperluas jangkauan pasar bagi pelaku jasa 

makeup artist di era digital. 

Kata Kunci: Strategi Pemasaran, Media Sosial, Instagram, Makeup Artist, 

Digital Marketing, Klien 
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ABSTRACT 

 

This study aims to analyze the utilization of Instagram as a social media 

platform in the marketing strategy of a Makeup Artist to increase client 

acquisition. The research employs a descriptive qualitative approach with a case 

study conducted on the @RadivaMakeup Instagram account. Data collection 

techniques include in-depth interviews, observation, and documentation. A total of 

15 informants, consisting of clients, prospective clients, and internal team 

members, were involved in the study. The findings indicate that the effective use of 

Instagram features such as visual content uploads (photos and videos), Instagram 

Stories, Reels, Live sessions, and paid advertisements (ads) significantly enhances 

branb d visibility and consumer trust. Furthermore, client testimonials and 

responsive interactions play a crucial role in influencing purchase decisions. 

Overall, Instagram is proven to be an effective medium for brand building and 

market expansion for service-based professionals such as makeup artists in the 

digital era. 

Keywords: Marketing Strategy, Social Media, Instagram, Makeup Artist, Digital 

Marketing, Clients 
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