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ABSTRAK 

Siti Halimah 202110325293 “Pengaruh Store Atmosphere, Pelayanan, dan 

Lokasi Terhadap Keputusan Pembelian Kopi Nako Summarecon Bekasi” 
 
Penelitian ini bertujuan untuk mengetahui pengaruh store atmosphere, 

pelayanan, dan lokasi terhadap keputusan pembelian konsumen pada Kopi Nako 
Summarecon Bekasi. Penelitian ini menggunakan pendekatan kuantitatif dengan 

metode deskriptif. Teknik pengambilan sampel menggunakan accidental sampling 
dengan jumlah responden sebanyak 100 orang. Analisis data dilakukan dengan 
regresi linear berganda menggunakan SPSS versi 26. Hasil penelitian menunjukkan 

bahwa store atmosphere berpengaruh signifikan terhadap keputusan pembelian 
dengan nilai signifikansi 0,012. Pelayanan juga berpengaruh signifikan dengan nilai 

signifikansi 0,001, dan lokasi berpengaruh signifikan dengan nilai signifikansi 
0,002. Secara simultan, ketiga variabel berpengaruh signifikan terhadap keputusan 
pembelian dengan nilai signifikansi 0,000. Nilai koefisien determinasi (R²) sebesar 

0,407 menunjukkan bahwa store atmosphere, pelayanan, dan lokasi mampu 
menjelaskan sebesar 40,7% variasi keputusan pembelian. 

 
Kata kunci: Store atmosphere, Pelayanan, Lokasi, Keputusan Pembelian, Kopi 
Nako
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ABSTRACT 

Siti Halimah 202110325293 “The Influence of Store Atmosphere, Service, 

and Location on Purchasing Decisions of Nako Coffee Summarecon Bekasi” 
 
This study aims to determine the influence of store atmosphere, service, and 

location on consumers’ purchasing decisions at Kopi Nako Summarecon Bekasi. A 
quantitative approach with a descriptive method was used. The sampling technique 

applied was accidental sampling with a total of 100 respondents. Data were 
analyzed using multiple linear regression through SPSS version 26. The results 
showed that store atmosphere had a significant effect on purchasing decisions with 

a significance value of 0.012. Service also had a significant influence with a 
significance value of 0.001, and location had a significant effect with a significance 

value of 0.002. Simultaneously, the three variables significantly influenced 
purchasing decisions with a significance value of 0.000. The coefficient of 
determination (R²) was 0.407, indicating that store atmosphere, service, and 

location collectively explained 40.7% of the variation in purchasing decisions. 

Keywords: Store atmosphere, Service, Location, Purchasing Decision, Kopi Nako 
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