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ABSTRAK

Suci Maharani 202110325234. Pengaruh Digital Marketing dan Brand Image
terhadap Keputusan Pembelian di E-Commerce Tokopedia (Studi kasus pada
Warga Suropati Residence di Kabupaten Bekasi).

Penelitian ini bertujuan untuk menganalisis pengaruh Digital Marketing dan Brand
Image terhadap keputusan pembelian di platform E-Commerce Tokopedia.
Penelitian dilakukan pada warga Suropati Residence, Kabupaten Bekasi, dengan
pendekatan kuantitatif dan teknik pengumpulan data melalui kuesioner terhadap
162 responden yang merupakan pengguna Tokopedia. Variabel bebas dalam
penelitian ini adalah Digital Marketing dan Brand Image, sedangkan variabel
terikatnya adalah Keputusan Pembelian. Hasil analisis Regresi Linier berganda
menunjukkan bahwa secara parsial maupun simultan, Digital Marketing dan Brand
Image berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Brand
Image memiliki pengaruh dominan dibandingkan Digital Marketing dalam
membentuk keputusan konsumen untuk bertransaksi di Tokopedia. Temuan ini
mengindikasikan bahwa perusahaan perlu memperkuat citra merek dan
mengoptimalkan strategi pemasaran Digital agar dapat meningkatkan loyalitas dan
intensi beli konsumen.

Kata kunci: Digital Marketing, Brand Image, Keputusan Pembelian, Tokopedia,
E-Commerce.
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ABSTRACT

Suci Maharani 202110325234. The Influence of Digital Marketing and Brand
Image on Purchase Decisions in Tokopedia E-Commerce (A Case Study of Suropati
Residence Residents in Bekasi Regency).

This study aims to analyze the influence of Digital Marketing and Brand Image on
purchasing decisions on the Tokopedia E-Commerce platform. The research was
conducted among residents of Suropati Residence, Bekasi Regency, using a
quantitative approach with data collected through questionnaires from 162
Tokopedia users. The independent variables in this study are Digital Marketing and
Brand Image, while the dependent variable is purchasing decision. The results of
multiple linear regression analysis show that both Digital Marketing and Brand
Image have a positive and significant effect on purchasing decisions, both partially
and simultaneously. Among the two, Brand Image exerts a stronger influence on
consumer decisions to transact on Tokopedia. These findings suggest that
companies need to enhance their Brand Image and optimize Digital Marketing
strategies to increase consumer loyalty and purchase intention.

Keywords: Digital Marketing, Brand Image, Purchasing Decision, Tokopedia, E-
Commerce.
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